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About the SRC
Alabama's leaders are dedicated to investing in the State's future. 

As we look towards the next century it is more important than ever 

that we recruit and retain our college graduates. At the Higher 

Education Partnership, we believe this is critically important as we 

propel Alabama into the knowledge-based economy of tomorrow.  

As lawmakers considered ways to encourage the best and brightest 

college graduates to consider Alabama as a career destination, 

early surveys from the state’s Retain Alabama initiative showed 

opportunities for growth in categories across the spectrum. While 

the data was compelling, it became apparent that students needed 

to be more than just numbers in a report – they needed to have a 

voice at the table. 

External market research showed that traditional students in the 

Generation-Z category are digital media natives, who are less 

responsive to traditional advertising. Instead, they are persuaded by 

a perception of authenticity and connection.  

Recognizing that the strongest voice to reach students is their 

peers, the Student Retention Council aims to bridge the gap 

between community leaders, hoping to recruit young professionals 

and the future young professionals themselves. 

The Higher Education Partnership was honored to receive 

legislative support to host the Student Retention Council, 

beginning in Fall 2022. The Partnership serves as the advocacy 

voice for Alabama’s 14 public universities and is uniquely 

positioned for this project to build onto existing grassroots 

networks of students, administrators, faculty and alumni advocates 

across the state.  

Student Retention Council members were appointed by the 

University Presidents for their work ethic, leadership quality, and 

ability to represent the student voice. The SRC members come 

from a diverse cross section of student voices – representing a 

wide variety of majors, hometowns and campus interests.  

Throughout the course of the 2025 – 2026 school year, SRC 

members participated in a fast-paced, hands-on instructional course 

in which they researched and designed projects that will help to 

encourage their peers to consider Alabama as a top career 

destination. 

The Higher Education Partnership would like to thank the 

following groups for sharing their time to support the students 

throughout this project: the University Presidents’ Council, the 

League of Municipalities, Innovate Alabama, the Economic 

Development Partnership of Alabama, Senator Arthur Orr, Senator 

Donnie Chesteen, Senator Andrew Jones, the staff at the Town of 

Pike Road, Greg Clark of the Central Alabama Regional Planning 

and Development Commission Regional Planning Commission, 

Dr. Rhea Ingram at Leadership Montgomery, Director Greg Reed, 

Franklin Johnson and Department of Workforce team, Director 

Bill Poole, Asst. Director Susan Wilhelm and Office of Finance 

Team, and the Alabama Department of Tourism..
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Executive Summary 
The Student Retention Council (SRC), developed by the Higher Education Partnership in 2022, 

serves as a platform aimed at empowering Alabama’s college students to voice their 

perspectives on remaining in-state following graduation. In accordance with this mandate, the 

Chancellor or President of each of the fourteen public universities appointed student 

representatives to serve on the SRC for the current academic year. Through the Innovate 

Alabama’s “Innovative Entity” designation, the Student Retention Council also expanded the 

roles of the SRC to include leadership positions that would build on targeted messaging to 

strategically reach even more perspectives. This initiative ensures that voices from across the 

state are comprehensively represented, enabling meaningful dialogue on matters that shape the future of Alabama’s 

college students. 

The SRC is structured to fulfill two essential objectives: first, to provide Alabama college students with a platform to 

express their concerns and opinions, and second, to promote awareness among emerging professionals and 

communities of the countless career and lifestyle opportunities available within Alabama. 

Statistical data underscores the importance of this endeavor: while approximately one-third of out-of-state college 

students and three-fourths of in-state students remain in Alabama after graduating college, the SRC acknowledges the 

potential to improve these retention rates. Many students are unaware of the vast opportunities Alabama offers, 

including its status as having the second lowest cost of living in the nation, a robust job market with outstanding 

employers, and 21 state parks that contribute to an exceptional quality of life. 

During the past year, student representatives and leaders from Alabama’s public 

universities have collaborated to advance the Council’s mission by engaging their peers 

through targeted initiatives. Building on the groundwork established by the first three SRC 

cohorts, the fourth cohort developed four key projects to highlight Alabama’s assets. This 

report encapsulates the collaborative activities and achievements of the fourth cohort of 

Student Retention Council representatives in their continued pursuit of fostering student 

retention and community engagement across Alabama.  



Student Retention
Council Members

Engaged

76

5,500
Student

conversations

Annual Impact Report
Spring 2026

Thanks to the SRC Presentation, I learned:
“…Alabama has great job opportunities and a low cost of living.”
“…The amount of diversity as well as the technological and business
opportunities .”
“….Alabama is growing economically, and is very culturally diverse.”
“...There are many things to do in Alabama. I’ve always thought that there
wasn’t much to do in Alabama- probably because I’m not from here, but I
am interested!”

KEY FACTORS INFLUENCING POST-GRAD DECISIONS

The Higher Education Partnership would like to thank the following organizations and individuals for their support of this
project: The Alabama Legislature, Innovate Alabama, the Alabama Department of Workforce, The Alabama Tourism
Department, Sweet Trails Alabama, The League of Municipalities, CARPDC, Retain Alabama, the Alabama Commission
on Higher Education (ACHE), and the Economic Development Partnership of Alabama (EDPA).

Students expressed a desire to learn more about
career opportunities in non-urban areas of the
state.
They also focused on perceived gaps in
availability of competitive, knowledge-based jobs.

CAREER OPPORTUNITIES

The Student Retention Council, founded by the Higher
Education Partnership in 2022, seeks to give Alabama’s
college students a platform to voice their perspectives in
relation to remaining in-state following their college
graduation. Students serving on the SRC educate their peers
about Alabama’s strengths and bring key observations
about opportunities back to community leaders.

QUALITY OF LIFE

COST OF LIVING

BELONGING

Students value quality of life, though different for
each individual, they highlighted activity based
entertainment - from live music to trivia or bowling -
students are looking for local outlets.

Cost of living was ranked as their 3rd most
infliential factor, though many had little awareness
that Alabama had a low cost of living. 
SRC presentations made many aware of how far
their dollar could go!

Students emphasize a desire to quickly find
belonging in their new home - through service
and religious groups, as well as organized
activities like run clubs

In Spring 2026, the fourth cohort of the SRC is
concluding their work. Previous cohorts explored
student priorities around post-graduate destinations
and developed ideas to emphasize Alabama’s
opportunities. They delivered informational
presentations to peer groups across the campuses,
addressing the areas where they identified gaps in
perception of Alabama’s key strengths. Cohort 4
continued on campus outreach and developed
community projects that could be implemented to
raise appeal to young professionals.

WHAT WE’VE ACCOMPLISHED
More Than

Community Partners
Reached

30+

-Audience Survey Responses



84.2%

86%

96%

Wide Variety Of Students Reached -
The SRC presented to a wide range of audiences
aiming to reach a diverse set of majors and interests
including groups from SGA to Greek Life, Engineering
to Business to Social Work majors, and beyond.

Impact on Perception -
In surveys, many students responded that the SRC
presentation encouraged them to think critically about
what they were truly looking for in a post-grad destination
and to be more aware of strengths in their own backyard.

Said the SRC presentation increased their
interest in staying in Alabama.

Said the SRC presentation opened their
eyes to a new strength of Alabama that
they didn’t know about before.

Said Career Opportunities were their
primary motivation for post-graduate
relocation.

SRC Members identified gaps in students’ knowledge of
Alabama’s strengths and opportunities. They developed
a persuasive presentation informing their peers about the
many great assets Alabama has to offer. To date, they
have directly reached more than 5,500 students on
campus and encouraged them to consider Alabama a
career destination.

Consider Alabama -
Campus Presentations

Additional Projects
Previous cohorts identified Quality of Life elements that students may look
for in a community. After researching popular post graduate destinations
and considering Alabama’s assets, Cohort 3 developed key project areas
that could be implemented in partnership with suburban and rural
communities to raise awareness and appeal amongst young professionals.
Cohort 4 developed these projects focused on the following topics:
identifying career and internship opportunties beyond big cities, developing
a pipeline for retention through service and civic groups, strategically
utilizing public spaces, and raising awareness of community events to
engage students and young professionals.

SRC students assisted the Alabama
Commission on Higher Education’s
Retain Alabama initiative by
completing a peer review of job
search databases.

Community Highlights
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Situational Analysis 
 

I. Introduction 

The Higher Education Partnership’s Alabama Student Retention Council (SRC) is a collaborative effort among various stakeholders in the state 

of Alabama, including government agencies, educational institutions, and businesses. The SRC's mission is to address the challenge of retaining 

Alabama's college graduates and encouraging them to work in the state after they graduate. The SRC recognizes that retaining talent is essential for the 

long-term economic growth and prosperity of Alabama, and it aims to develop and implement strategies to support this goal. Through its work, the SRC 

seeks to foster a culture of innovation, collaboration, and engagement that will benefit both graduates and the broader community. It aims to provide a 

comprehensive summary of existing research, impressions, and anecdotal experiences related to student 

retention in Alabama. This has been done by analyzing the findings and recommendations of key reports from 

the Alabama Commission on Higher Education (ACHE) and Economic Development Partnership of Alabama 

(EDPA). Additionally, by reviewing existing programs and incorporating the student voice, the SRC has sought 

to gain a holistic understanding of the current situation and the challenges that need to be addressed. This 

situational analysis aims to build a persuasive case for the plan 

of work proposed by the Higher Education Partnership’s 

Alabama Student Retention Council (SRC). This analysis will 

demonstrate how the SRC addresses the challenges identified 

in the existing research and experiences. 

Ultimately, the goal of this situational analysis is to 

provide a clear, evidence-based case for why the SRC's plan of 

work is the best option to address the problem statement of retaining Alabama's college graduates to 

work in the state after they graduate. 

 

II. Review and Observations of Key Data in ACHE and EDPA Report 

The ACHE report, "The Economic Impact of Alabama's Public Universities and Colleges," 



11 

highlights the importance of higher education in Alabama's economy and identifies several 

factors that contribute to student retention, such as affordability, accessibility, and student 

support services. The report recommends increasing funding for need-based financial aid and 

expanding programs such as dual enrollment for universities and distance learning to increase 

access to higher education. Further, ACHE’s ongoing work on the “Retain Alabama Survey” 

and “The Education Employment Outcomes Report” shed light on demographic data related to 

those who choose to stay in Alabama or choose to leave after graduation.  

The EDPA report, "Retain Alabama: A Comprehensive Strategy to Improve Alabama's 

College Attainment Rates," identifies several challenges to student retention in Alabama, 

including high student debt and limited job opportunities. The report recommends expanding 

internship and apprenticeship opportunities to provide students with real-world experience and 

skills, as well as the experience of working in Alabama. 

Overall, both reports highlight the importance of collaboration among various stakeholders, 

including government, education, and industry, in addressing the issue of student retention in Alabama. 

Additionally, both reports emphasize the need for a comprehensive and coordinated approach to improving 

student retention, encompassing factors such as affordability, quality of life, social and political factors 

and career opportunities. 

One potential weakness is that the reports may not fully account for the diverse needs and 

experiences of students from different backgrounds and communities. While the reports touch on issues 

such as affordability and accessibility, they may not fully address the unique challenges faced by students 

from low-income or marginalized communities. Further, as existing reports aim to centralize conclusions, 

unique value propositions and qualitative impressions from each campus are lost in the broader picture. 

Specificity in addressing each institutional demographic could allow for more targeted strategies. It is our 

belief that the unique makeup of the Student Retention Council fills some of these gaps by bringing 

together perspectives from each university. 
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The SRC is Uniquely Positioned to Reach Gen -Z 

The Student Retention Council is uniquely positioned for 

success, because its primary objective is to provide Alabama’s 

college students a platform to make the changes they need to 

remain in-state following their college graduations. 

 Generation-Z supplements traditional news sources and 

celebrities with social media and often looks up to their peers 

from their own campuses more than they do traditionally 

prominent public figures. In line with this, the SRC is composed 

of student leaders from each of Alabama’s 4-year public 

universities. The SRC was structured with the knowledge that 

today’s college students are much more likely to collaborate 

with their peers than with those who they find less relatable. 

Moreover, enlisting the help of student leaders all over the state 

allows a deeper connection to be formed between the mission of 

the SRC and Alabama’s college students, who we’re working 

tirelessly to retain. In charging student leaders from each 

campus to engage in conversations, collect feedback, and 

connect with communities, a deeper sense of buy-in is created. 

In this way, the design of the SRC ensures every college student 

in Alabama knows they have a platform to utilize their voice. 
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Background 
Cohort I of the SRC worked to develop a survey of their peers to identify key areas of concern when students considered their future career 

destination. Based on their survey, they identified 4 key areas of interest: quality of life, career opportunities, a sense of belonging, and 

affordability. Competitive career opportunities were the largest driver of interest across the board. They worked to create an informative 

presentation that they shared with their peers highlighting Alabama’s strengths and resources in these four areas.  

Cohort II built on these concepts by expanding their survey to interview community leaders working to recruit and retain young professionals. 

From these discussions, they determined a need to explore a more concrete definition of “quality of life.” They identified the following 

elements of quality of life as opportunities for development: public perception, community connections, entertainment, and public spaces.  

Cohort III combined ideas from both previous groups. First, they worked to identify gaps in knowledge of career opportunities and to better 

understand the career landscape in Alabama by surveying career centers on campus and creating an in-depth, qualitative profile of job 

seekers. Second, they took a focused approach to many of the factors listed to create community project ideas that could be implemented 

through partnerships with the SRC. 

Cohort IV further explored quality of life, focusing on developing an action project for each of the four key areas identified by previous 

cohorts.  

Quality Of Life

Entertainment
Seasonal Event Guide 

for Freshmen

Public Spaces

Campus Outdoor 
Recreation Guide

Community 
Connections

Research Question: Where do 
young professionals 

experience a gap in service 
desire and community 

engagement?
Public Perception

A Sense of Belonging

Affordability

Career Opportunites

ACTION STEP: 
Expand awarensess of 

career center resources

RESEARCH QUESTION:
Understand general 

process steps for career 
selection

Local Internship Guide

Cohort 1 Insights. 

Key Decision Factors: 

Cohort 2 Insights. 

Quality of Life Elements 

Cohort 3 Insights: 

Career 

Exploration 

Cohort 4 Goals: 

Develop QOL Projects 
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Insights that Inform the SRC 
Previous insights of the SRC highlighted 4 key areas of “quality of life” that were important to college graduates when choosing their future 

career destination. In Cohort IV, these categories were addressed with the development of pilot projects that target specific awareness points 

related to quality of life. The four quality of life areas explored included the following: 

“Family and familiarity drive successful 

retention, while professional and 

lifestyle aspirations drive migration.” 
0% 20% 40% 60% 80% 100%

Community Ties

Specific Professional Pursuit

Quality of Life / Lifestyle Desires

Percent of Interviewees Mentioning Category As Decision 
Making Factor

Factors Affecting Post-Graduate Destination
Importance to Migrated vs. Retained 

Individuals

Migrated Graduates Retained Graduates

Entertainment Outdoor 
Recreation

Community 
Connections

Public 
Perception

Of course, career opportunities remain a key factor contributing 

to post-graduation decisions. Previous cohorts learned that most 

students who left the state  cited a specific career opportunity as  

a primary motivation for relocation. 
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Outdoor Recreation – A Campus Guide to Get Outdoors 
In October, the SRC committee met with Dr. Tim Lindblom from the Sweet Trails Alabama foundation. From their conversation, they 

learned about the wide variety of opportunities students have for outdoor recreation and reflected on possibilities for growth. One key insight 

was that students are not aware of the outdoor recreation activities near to their campus. Though they may be familiar with Alabama’s 

biodiversity broadly speaking, many are only aware of major trails, beaches, or attractions, (high name recognition opportunities). 

Additionally, the SRC found that there was significant social media already highlighting these areas, though it was not unified, nor targeted 

specifically at Gen-Z. Students saw an opportunity to tailor informational documents, narrowing the scope and delivering effectively to 

incoming college students.   
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Events and Entertainment – Alabama by Season 
This strategy is built around creating a unique position for SRC as a connector between young adults and Alabama’s events and experiences. 

Rather than replicating existing event calendars, this initiative focuses on delivering a curated, student-centered resource specifically designed 

for 18 to 25-year-olds. The strategy differentiates itself through simplicity and relevance. Instead of overwhelming users with information, it 

highlights a select number of high-impact events that are easy for students and young professionals to discover and attend. 

In Year 1, the focus is on a freshman pilot to establish the model. This reflects a key trade-off: prioritizing a specific, accessible audience over 

broad but less effective reach. During this phase, the emphasis is on building a comprehensive events list, creating seasonal guides, and 

developing a clear, reusable format. 

In Year 2, the strategy expands to serve a wider audience, including upperclassmen and young professionals. This growth is supported by 

partnerships with universities, Chambers of Commerce, and local organizations, which contribute content and help distribute the resource. 

The strength of this strategy lies in fit. Orientation guides introduce the resource, monthly event highlights maintain engagement, and 

partnerships ensure ongoing relevance and reach. Together, these elements create a cohesive and scalable system. Full write up and calendar 

available in Appendix B. 
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A Deeper Understanding of Community Connections
Previous cohorts identified community connections as a major priority for students choosing a place to live. Currently, students with strong 

family ties were most likely to stay in the state. Others cited their religious community, friend group or likeminded civic communities as 

positive reasons to stay in Alabama. Additionally, students shared that opportunities to serve, and to lead in the community were incredibly 

important in their future choices. Most students engage in service during their time in university and want to continue giving back. On the 

flip, some recent graduates told us they looked to leave Alabama because they didn’t feel they would be accepted, worried they wouldn’t be 

able to find likeminded communities, or wanted a better pipeline for mentorship. 

This final idea signifies a key opportunity to build better awareness of all that Alabama has to offer in the community space. A state known 

for it’s “southern hospitality,” we have no shortage of ways to engage in community efforts. So, Cohort IV reached out to Leadership 

Alabama, for a deeper look at where the discrepancy in understanding 

might be found. 

While some current students were unaware of their opportunities to 

engage, community civic organizations like Rotary, Kiwanis, and 

others, shared that they have had a challenge bringing a new generation 

into their meetings. We wanted to take a deeper dive into what was 

creating this gap, so we completed a survey of young professionals to 

explore ideas about civic organizations. This provided some key 

insights into opportunities for growth for future cohorts.  

Our suggestions? Civic groups should build momentum by offering 

short-term or project specific entry options for young professionals to 

get a taste of what it’s like to work with this specific groups.  

Additionally, groups can develop stronger pipelines through personal outreach and mentoring to collegiate service groups. While many Civic 

Groups do have collegiate branches, students connections could benefit from deeper hands-on mentoring, linking them to career opportunities 

and passion areas that will ultimately encourage them to stay local after graduation. 

A full detailed report of our survey results is available in Appendix C. 
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Digital Media as an Avenue for Positive Public Perception 
As digital natives, Gen-Z students and young adults are resistant to traditional advertising 

efforts, but they’re not immune to the “cool factor.” Areas that see high positive migration 

often have an appealing digital footprint for Gen-Z, with some young professionals 

choosing to relocate because they like the idea of a specific location purely from the 

outside perception. Early SRC research shows that this “public perception” is a key factor 

of quality of life for some young professionals, with outside impressions affecting how 

they feel about the place they live.  

Additionally, college students and young professionals both use social media as a primary 

source for information. It’s the first place they check for upcoming events, news, and 

reviews. The SRC is working to harness this with a growing digital presence, aiming to be 

a hub for information about Alabama’s best assets, specifically targeting current college 

students. Ultimately, our vision for the social platform is to show students what life can 

look like after graduation and highlight resources to stay connected early in their collegiate 

career. We will do this by reposting other platforms with positive content and creating 

peer-to-peer content of our own.  

Cohort IV created the first comprehensive social media strategy for the SRC. Future 

cohorts will work to develop additional content and expand the reach to target more 

incoming students. A full social media strategy can be found in Appendix D.

Content Pillars 

Civic Engagement 

• Policy-to-campus impact breakdowns

• Student civic participation highlights

• “What this means for you” explainers

• How-to engagement guides

Outdoor & Belonging 

• Weekend rec suggestions

• Mental health + environment posts

• Campus event recaps

• Student life features

Workforce Development 

• Internship spotlights

• Alabama-based employer highlights

• Alumni working in-state

Events 

• Countdown graphics

• Recap reels

• Volunteer spotlights

• Cross-campus collaborations
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Workforce Development – Guide to Local Internships 

Results of Cohort III demonstrated that internships were the pivotal 

action point for recruiting and retaining college graduates. While 

there are internships available in Alabama, students reflected on the 

visibility and competitivity of out-of-state internships.  

Similarly, in Cohort II, communities reflected on their difficulty 

connecting with students or crafting an internship that provided 

ample opportunities. 

Cohort IV recognized this key opportunity to increase student 

awareness of current internship opportunities and provide resources 

to communities who want to increase their capacity to host 

internships. 

Ultimately, this team created a dual-purpose guide: one side for 

students who are seeking internships with tips and tricks to 

effectively find a local placement; the other for communities with 

outlines of possibilities that would excite student intern participants. 

The full guide is included in Appendix E. 

Students also highlighted resources that already exist through on-

campus career centers in their presentations to more than 1,000 

peers. 

Future directions for this project could include documenting Alabama internships in one central location for easy access or suggested searches 

on internal job platforms like Handshake or LinkedIn, creating a database that highlights student to student testimonials of their positive 

experience at a local internship, and highlighting internships on social media. 

Leaky Pipeline Chart demonstrating opportunities for increased visibility and 

connection, created and explained by Cohort III. Find more details at 

www.higheredpartners.org/src. 
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Campus Highlight: Strengths in Career Services 
In Cohort III, Students across campuses met with their campus Career Centers to learn more about the ways universities equip their 

graduates to enter the workforce. We learned that, while Campus Career centers provide rich resources to connect students to their future 

pathways, they are often under utilized in the job search. Most career centers provide hands-on resources like resume review, mock 

interviews, cover letter assistance, and even career closets to help students dress professionally when entering the workforce. Additionally, 

they have the capacity to work with students to identify companies and roles of interest. From virtual search sites like LinkedIn, Handshake, 

and beyond to in-person career fairs and networking opportunities, the career centers build bridges for students to pursue meaningful 

internships, fellowships, and careers. 

Most career centers provided options for students to filter their job opportunities down to highlight roles in Alabama. While the career 

centers at every campus successfully amalgamate a wealth of opportunities across the U.S., it is up to the student to select the ones most 

relevant to them. In this area, the Student Retention Council saw an opportunity to increase interaction in making students aware of the great 

assets that Alabama has to offer, so that they look first to career opportunities in the state! 
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Reaching Campus 
Cohort I reached campus through in-person presentations. In Cohort II, the Student Retention Council worked to refine this approach to 

highlighting the strengths and opportunities to put them in line with students’ key decision factors. Cohort II delivered one-page flyers to 

leave with students highlighting these key resources. Cohort III built on these strategies to create interactive presentations that highlighted not 

only strengths and assets of Alabama, but also key resources (like the Career Centers) that students could use to enrich their search for a post-

graduate destination. In addition to the resources identified, Cohort IV used the resources they had developed to create additional possibilities 

for students to connect during their presentations. 

SRC members raised awareness of other external programming as well, including FUEL Alabama 

and Innovate Alabama programs. Before presentations, the majority of students reported having no 

knowledge of these programs, so our work with campus presentations serves as a critical 

awareness point for the growth of those programs. 

Presentations reached a range of participants across a variety of age groups, majors, and influence 

circles, so this direct message was just the beginning of a larger conversation that could be echoed 

across campus. Students targeted leadership groups like the Student Government Association, 

Honors College, University/Department Specific Ambassadors and Social groups like Greek life, 

mentoring programs, leadership courses and more. In all, SRC members visited presented to more 

than 1,000 peers directly this year, with additional reach 

on social media and beyond. 

The SRC’s Instagram platform is designed to target 

current college students with engaging content ideas – 

from sharing behind the scenes insight into the SRC’s 

work, to highlighting exciting events in Alabama, and 

reposting career and internship opportunities. In the future, the SRC plans to continue growing this 

digital reach.  

Detailed reports from each campus found in Appendix F. 
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Future Directions 
Insights from this year demonstrate the need for a peer-to-peer group representing 

the student voice in conversations around recruiting and retaining college graduates. 

The unique position of the Student Retention Council provides a well-rounded reach 

across the state, as well as an opportunity to continue building a network of leaders 

who spread the message that Alabama should be considered a top career destination 

for college graduates.  

Looking ahead, the Student Retention Council aims to continue outreach on campus 

and into communities, bridging the gap between job providers and the next 

generation of talent. The SRC will also work to further expand partnerships with key 

groups that acutely address talent attraction, like Chambers of Commerce. The SRC 

would like to build on the ideas created by this year’s Statewide leadership team to 

develop pilot projects that could be aimed at students.  

The Student Retention Council will also work to expand their work on campus by 

creating new assets for student access. One pilot project for next year’s cohort will 

be to begin the development of a student-to-student database of internship 

opportunities. Through our conversations, we 

learned that a student’s internship experience 

provides an important foundational moment for 

their final career selection, but that many students have low awareness of competitive internship 

opportunities in Alabama. Inversely, communications with community and business leaders 

demonstrated that they had a hard time reaching students with their available positions – it seemed they 

got lost in the information overload of large databases. The goal of the SRC would be to create a pilot 

project that emphasized peer-to-peer networking and internship recommendations, by formalizing the 

word-of-mouth pipeline that students already rely on. The SRC would spread the word amongst our 

student networks to ask them to submit the title and a brief overview of any internships they had served 

before. They could also include tags with details about their experiences in the role. At the same time, 

an SRC member would work with our community partners to gather more information about available 

roles in their areas – specifically targeting small to midsize communities to raise awareness about roles 

that might not have previously hosted traditional internships. 
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Additionally, the SRC would like to work with more partners like the Outdoor Recreation Council or Trails Society on projects that might 

raise awareness about Alabama’s beautiful outdoor landscape. The goal of the SRC would be to supplement the work being done by Innovate 

Alabama and others by connecting more students to trails or potentially working on either volunteer projects or marketing/raising awareness.  

Another partner the SRC would like to engage is civic and leadership groups across the state. As the team explored pipelines for service and 

community leadership, it was evident that civic groups were eager to expand their base to include young professionals, and that college 

students relied on mentorship and networking opportunities like those in civic groups. In the upcoming year, the SRC will work to connect 

with civic or leadership groups and begin to develop a pilot project that would create a feeder system linking college students to some of their 

local organizations/ 

Finally, the SRC plans to continue to expand our social media presence. With awareness of the great work done by pages like BhamNow, 

Visit Alabama, our research shows that current students respond more strongly to content from people in their same age group. It is our goal 

to continue to develop the Student Retention Council Instagram to highlight small to mid-size communities, as well as major well-known 

events across the state. Partnering with groups like the Alabama League of Municipalities and their campaign “Live Locally” could provide a 

strong background for the Student Retention Council to add a new audience to this messaging, promoting the quality of life opportunities 

across the state.  
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Conclusion 

The 2024 – 2025 Student Retention Council accomplished a strong move forward as they grew the reach of the message to their peers: 

“Consider Alabama as your career destination.” This cohort’s depth of research and creative brainstorming creates a pivotal opportunity for 

growth as the SRC looks to the future. The SRC is encouraged by the results achieved in the last four years, and optimistic that our work will

build the sentiment for young professionals that Alabama is their prime destination for sweet home. The Higher Education Partnership is 

proud to continue hosting the Student Retention Council. Graduates from Alabama’s 14 public universities are shaping the future. Engaging 

student voices to build opportunities for those graduates to call Alabama home is just one way these bright students  

More information: 

www.higheredpartners.org/src 

Instagram: @src.al 

http://www.higheredpartners.org/src
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Appendix 
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Appendix A: Outdoor Recreation by Campus 
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Appendix B: Events and Entertainment by Season 
 



E
vents D

irector O
verall Strategy: 

This strategy is built around creating a unique position for SR
C

 as a connector betw
een young 

adults and A
labam

a’s events and experiences. R
ather than replicating existing event calendars, 

this initiative focuses on delivering a curated, student-centered resource specifically designed for 
18 to 25-year-olds. The strategy differentiates itself through sim

plicity and relevance. Instead of 
overw

helm
ing users w

ith inform
ation, it highlights a select num

ber of high-im
pact events that 

are easy for students and young professionals to discover and attend. 

In Y
ear 1, the focus is on a freshm

an pilot to establish the m
odel. This reflects a key trade-off: 

prioritizing a specific, accessible audience over broad but less effective reach. D
uring this phase, 

the em
phasis is on building a com

prehensive events list, creating seasonal guides, and 
developing a clear, reusable form

at. 

In Y
ear 2, the strategy expands to serve a w

ider audience, including upperclassm
en and young 

professionals. This grow
th is supported by partnerships w

ith universities, Cham
bers of 

C
om

m
erce, and local organizations, w

hich contribute content and help distribute the resource. 

The strength of this strategy lies in fit. O
rientation guides introduce the resource, m

onthly event 
highlights m

aintain engagem
ent, and partnerships ensure ongoing relevance and reach. Together, 

these elem
ents create a cohesive and scalable system

. 

______________________________________________________________________________ 

          



C
urrent Y

ear Focus (Foundation B
uilding): 

● 
C

om
pile a com

prehensive, verified list of recurring events across A
labam

a 
● 

D
evelop seasonal “to-do” guides (Fall, Spring, Sum

m
er) tailored for freshm

en (Alexi’s 
em

ail) 
● 

D
esign reusable, one-page C

anva tem
plates that can be updated annually 

● 
Establish a clear structure for how

 events are categorized (by season and region) 
● 

C
reate a student-friendly form

at that is easy to read, visually engaging, and shareable 

FR
E

SH
M

A
N

 O
R

IE
N

T
A

T
IO

N
 D

IST
R

IB
U

T
IO

N
 PL

A
N

 

This is how
 I plan to distribute the freshm

an event guides across A
labam

a universities by partnering w
ith 

student organizations that already reach large num
bers of freshm

en. 

A
t the U

niversity of A
labam

a, I w
ould focus on groups like U

A
w

ho or U
A

W
hatsU

p (student-run 
Instagram

 pages), and U
niversity Program

s (event board). These organizations are highly visible, table at 
G

et O
n B

oard D
ay, and already prom

ote events to students. 

A
t U

A
B

, strong targets include student m
edia like K

aleidoscope, Student G
overnm

ent A
ssociation, 

cam
pus involvem

ent or program
m

ing boards, B
lazer W

elcom
e/first-year program

s, and orientation 
leaders or am

bassadors. B
ecause U

A
B

 is located in Birm
ingham

, these groups are especially aligned w
ith 

prom
oting local events. (They have a student involvem

ent fair m
ultiple tim

es a year.) 

A
t A

uburn U
niversity, I w

ould target The A
uburn Plainsm

an, U
niversity Program

 C
ouncil (U

PC
), 

Student G
overnm

ent A
ssociation, Eagle Eye TV

 or W
EG

L R
adio, and A

uburn A
m

bassadors. A
uburn has 

a strong cam
pus culture around events, m

aking these groups a good fit. (H
uge tabling event sim

ilar to 
U

A
’s G

O
B

D
.) 

A
t the U

niversity of South A
labam

a, I w
ould focus on Jaguar Productions (the cam

pus program
m

ing 
board), Student G

overnm
ent A

ssociation, orientation leaders, and student m
edia like The V

anguard. Their 
proxim

ity to coastal events m
akes them

 especially relevant. (T
hey do a W

eeks of W
elcom

e.) 

A
t A

labam
a A

&
M

 and U
A

H
, I w

ould prioritize Student G
overnm

ent A
ssociation, cam

pus activities 
boards, orientation leaders, and am

bassadors. These groups consistently engage w
ith students and help 

prom
ote cam

pus and local events. (A
&

M
 does a B

ulldog W
elcom

e W
eek.) 

A
t Troy U

niversity, I w
ould target Student G

overnm
ent A

ssociation, TrojanV
ision (student m

edia), 
cam

pus activities board, and am
bassadors. 

A
t A

uburn U
niversity at M

ontgom
ery and the U

niversity of W
est A

labam
a, I w

ould focus on Student 
G

overnm
ent, cam

pus program
m

ing groups, am
bassadors, and G

reek life organizations, as they tend to 
have strong student netw

orks and visibility. 



A
cross all universities, the m

ost im
portant organizations to prioritize are student m

edia, cam
pus 

program
m

ing boards, orientation leaders, and student governm
ent. These groups already distribute 

inform
ation, table at events, and have direct access to freshm

en. 

The ask is sim
ple: provide them

 w
ith a one-page freshm

an event guide and ask them
 to include it on their 

table during involvem
ent fairs, orientation events, or share it digitally. 

 N
ext E

vents D
irector Priorities (Im

plem
entation Phase): 

1. C
am

pus D
istribution 

● 
Partner w

ith student organizations at public universities across A
labam

a 
● 

D
istribute guides at: 
○ 

Involvem
ent fairs (G

O
B

D
, W

elcom
e W

eek, O
rg Fairs) 

○ 
O

rientation events 
○ 

Student organization tables 
● 

Prioritize high-visibility groups such as: 
○ 

Student m
edia 

○ 
Program

m
ing boards 

○ 
O

rientation leaders 
○ 

Student governm
ent 

2. M
onthly E

ngagem
ent Strategy 

● 
Launch “Events of the M

onth” posts through SR
C

 platform
s (w

ith social m
edia director) 

● 
H

ighlight: 
○ 

3–5 curated events per m
onth 

○ 
M

ix of local + travel experiences 
● 

U
se social m

edia to keep the guide active beyond initial distribution 

 3. C
ham

ber of C
om

m
erce and FuelA

L
 Partnerships 

● 
Position the guide as a w

ay to help C
ham

bers: 
○ 

R
each college students and young professionals 

○ 
Increase attendance at local events 

○ 
Prom

ote local businesses and experiences 

4. D
igital + Print Strategy 

● 
U

se print for: 
○ 

O
rientation packets 

○ 
Involvem

ent fairs 
○ 

Q
uick exposure 

● 
U

se digital for: 
○ 

Full event lists 



○ 
M

onthly updates 
○ 

Long-term
 engagem

ent 
● 

Include a Q
R

 code on all printed m
aterials linking to updated content  

5. A
udience E

xpansion (Potential Spring 2027) 

● 
D

evelop additional guides for: 
○ 

U
pperclassm

en 
○ 

Interns and recent graduates 
○ 

Y
oung professionals 

● 
Tailor C

anva content to section by: 
○ 

Lifestyle 
○ 

C
areer stage 

○ 
Location 

                             



R
esources for 26-27 SR

C
 Events D

irector: 
 O

RG
AN

IZATIO
N

AL C
O

N
TAC

TS: 
U

niversity of A
labam

a (U
A

) 
U

niversity Program
s (U

P – Events B
oard) 

Em
ail: up@

ua.edu 
 U

niversity of A
labam

a at B
irm

ingham
 (U

A
B

) 
K

aleidoscope (Student N
ew

spaper) 
Em

ail: editor@
kaleidoscopeonline.com

 
 U

A
B

 Student Involvem
ent &

 Leadership 
Em

ail: getinvolved@
uab.edu 

 A
uburn U

niversity 
U

niversity Program
 C

ouncil (U
PC

) 
Em

ail: upc@
auburn.edu 

U
niversity of South A

labam
a (U

SA
) 

Jaguar Productions (Events B
oard) 

Em
ail: jaguarproductions@

southalabam
a.edu 

A
labam

a A
&

M
 U

niversity 
O

ffice of Student A
ctivities &

 Leadership D
evelopm

ent 
Em

ail: studentactivities@
aam

u.edu 

T
roy U

niversity 
TrojanV

ision (Student M
edia) 

Em
ail: trojanvision@

troy.edu 

O
ffice of C

ivic Engagem
ent / Student Involvem

ent 
Em

ail: involvem
ent@

troy.edu 

U
niversity of W

est A
labam

a (U
W

A
) 

O
ffice of Student Life 

Em
ail: studentlife@

uw
a.edu 

  R
esources for 26-27 SR

C
 Events D

irector: 
 https://alabam

a.travel/festivals-and-events 

mailto:up@ua.edu
mailto:editor@kaleidoscopeonline.com
mailto:studentactivities@aamu.edu
mailto:involvement@troy.edu
https://alabama.travel/festivals-and-events


Explore Alabama This Fall

@
src.al

M
AGIC CITY CLASSIC –

BIRM
INGHAM

KEN
TUCK FESTIVAL OF THE

ARTS – TUSCALOOSA
SIDEW

ALK FILM
 FESTIVAL –

BIRM
INGHAM

N
ATION

AL SHRIM
P FESTIVAL –

GULF SHORES

N
ATION

AL PEAN
UT FESTIVAL -

DOTHAN

EXPERIEN
CE THESE EVEN

TS AN
D TAG US SO W

E
CAN

 SHARE YOUR JOURN
EY.

5 M
UST-SEE EVENTS FOR FRESHM

EN

ADD YOUR OW
N

ADD YOUR OW
N



Explore Alabama This Spring

@
src.al

GULF COAST HOT AIR BALLOON
FESTIVAL – FOLEY

M
OBILE M

ARDI GRAS –
M

OBILE
SIDEW

ALK FILM
 FESTIVAL –

BIRM
INGHAM

HUN
TSVILLE ST. PATRICK’S

DAY PARADE – HUNTSVILLE

DO DAH DAY - BIRM
INGHAM

EXPERIEN
CE THESE EVEN

TS AN
D TAG US SO W

E
CAN

 SHARE YOUR JOURN
EY.

5 M
UST-SEE EVENTS FOR FRESHM

EN

ADD YOUR OW
N

ADD YOUR OW
N



Explore Alabama This Summer

@
src.al

W
.C. HAN

DY M
USIC FESTIVAL–

FLORENCE

AN
N

ISTON
 HERITAGE

FESTIVAL – ANNISTON
M

IN
OR LEAGUE BASEBALL –

BIRM
INGHAM

M
ARVEL CITY CARIBBEAN

 FOOD
AN

D M
USIC FESTIVAL –

BESSEM
ER

SUM
M

ER PATRIOTIC CON
CERT -

OXFORD

EXPERIEN
CE THESE EVEN

TS AN
D TAG US SO W

E
CAN

 SHARE YOUR JOURN
EY.

5 M
UST-SEE EVENTS FOR FRESHM

EN

ADD YOUR OW
N

ADD YOUR OW
N



FALL SEM
ESTER

 EVEN
TS (AU

G
U

ST – N
O

VEM
BER

 2026) 

N
orth A

labam
a 

● 
Panoply A

rts Festival – H
untsville 

○ 
N

earby: U
niversity of A

labam
a in H

untsville, A
labam

a A
&

M
 U

niversity 
○ 

W
hen: Late A

pril (included for early sem
ester aw

areness) 
○ 

W
hat: Large arts festival w

ith live m
usic, vendors, and interactive exhibits. 

● 
H

untsville O
ktoberfest – H

untsville 
○ 

N
earby: U

A
H

, A
labam

a A
&

M
 

○ 
W

hen: O
ctober 

○ 
W

hat: G
erm

an-style festival w
ith food, beer, and live entertainm

ent. 
● 

A
labam

a R
enaissance Faire – Florence 

○ 
N

earby: U
niversity of N

orth A
labam

a 
○ 

W
hen: O

ctober 
○ 

W
hat: Them

ed R
enaissance event w

ith perform
ances, vendors, and costum

es. 
● 

N
orth A

labam
a State Fair – M

uscle Shoals 
○ 

N
earby: U

niversity of N
orth A

labam
a 

○ 
W

hen: Septem
ber 

○ 
W

hat: R
egional fair w

ith rides, food, and agricultural exhibits. 

C
entral A

labam
a 

● 
Sidew

alk Film
 Festival – B

irm
ingham

 
○ 

N
earby: U

A
B

, Sam
ford U

niversity 
○ 

W
hen: Late A

ugust 
○ 

W
hat: N

ationally recognized independent film
 festival. 

● 
M

agic C
ity C

lassic – B
irm

ingham
 

○ 
N

earby: U
A

B
, A

labam
a State U

niversity, A
labam

a A
&

M
 U

niversity 
○ 

W
hen: Late O

ctober 
○ 

W
hat: Largest H

B
C

U
 football gam

e w
ith m

ajor cultural events. 
● 

K
entuck Festival of the A

rts – Tuscaloosa 
○ 

N
earby: U

niversity of A
labam

a 
○ 

W
hen: O

ctober 
○ 

W
hat: Top-ranked arts festival w

ith artists, m
usic, and food. 

● 
B

irm
ingham

 G
reek Festival – B

irm
ingham

 
○ 

N
earby: U

A
B

, Sam
ford 

○ 
W

hen: O
ctober 

○ 
W

hat: C
ultural festival w

ith G
reek food, m

usic, and dancing. 
● 

Pepper Place Farm
ers M

arket – B
irm

ingham
 (w

eekly) 
○ 

N
earby: U

A
B

, Sam
ford 

○ 
W

hen: Saturdays (year-round, peak fall season) 
○ 

W
hat: Popular outdoor m

arket w
ith local vendors, food, and live m

usic. 

 



South A
labam

a 

● 
N

ational Shrim
p Festival – G

ulf Shores 
○ 

N
earby: U

niversity of South A
labam

a 
○ 

W
hen: O

ctober (typically 2nd w
eekend) 

○ 
W

hat: M
ajor seafood festival w

ith live m
usic and vendors. 

● 
G

reater G
ulf State Fair – M

obile 
○ 

N
earby: U

niversity of South A
labam

a 
○ 

W
hen: Late O

ctober–early N
ovem

ber 
○ 

W
hat: Large fair w

ith rides, concerts, and exhibits. 
● 

Fairhope Film
 Festival – Fairhope 

○ 
N

earby: U
niversity of South A

labam
a 

○ 
W

hen: N
ovem

ber 
○ 

W
hat: Film

 festival featuring independent film
s and panels. 

● 
N

ational Peanut Festival – D
othan 

○ 
N

earby: Troy U
niversity 

○ 
W

hen: N
ovem

ber 
○ 

W
hat: O

ne of the largest agricultural festivals in the U
.S. 

● 
M

obile G
reek Festival – M

obile 
○ 

N
earby: U

niversity of South A
labam

a 
○ 

W
hen: N

ovem
ber 

○ 
W

hat: C
ultural food and heritage festival. 

SPR
IN

G
 SEM

ESTER
 EVEN

TS (JAN
U

AR
Y – APR

IL 2027) 

N
orth A

labam
a 

● 
H

untsville St. Patrick’s D
ay Parade – H

untsville 
○ 

N
earby: U

A
H

, A
labam

a A
&

M
 

○ 
W

hen: M
arch 

○ 
W

hat: C
ity parade w

ith live entertainm
ent and com

m
unity events. 

● 
C

oncerts at The O
rion A

m
phitheater – H

untsville 
○ 

N
earby: U

A
H

, A
labam

a A
&

M
 

○ 
W

hen: Spring season kickoff 
○ 

W
hat: M

ajor touring artists and live perform
ances. 

C
entral A

labam
a 

● 
Selm

a B
ridge C

rossing Jubilee – Selm
a 

○ 
N

earby: U
niversity of A

labam
a, A

labam
a State U

niversity 
○ 

W
hen: M

arch 
○ 

W
hat: H

istoric civil rights com
m

em
oration w

ith national significance. 
● 

A
labam

a B
ook Festival – M

ontgom
ery 

○ 
N

earby: A
uburn U

niversity at M
ontgom

ery, A
labam

a State U
niversity 

○ 
W

hen: A
pril 

○ 
W

hat: Statew
ide literary event w

ith authors and speakers. 



● 
D

o D
ah D

ay – B
irm

ingham
 

○ 
N

earby: U
A

B
, Sam

ford 
○ 

W
hen: A

pril/M
ay 

○ 
W

hat: C
om

m
unity festival supporting anim

al charities w
ith m

usic and food. 
● 

B
irm

ingham
 R

estaurant W
eek – B

irm
ingham

 
○ 

N
earby: U

A
B

, Sam
ford 

○ 
W

hen: January/February 
○ 

W
hat: C

ityw
ide dining event featuring local restaurants. 

South A
labam

a 

● 
M

obile M
ardi G

ras – M
obile 

○ 
N

earby: U
niversity of South A

labam
a 

○ 
W

hen: February 
○ 

W
hat: O

ldest M
ardi G

ras celebration in the U
.S. w

ith parades and balls. 
● 

Fairhope A
rts &

 C
rafts Festival – Fairhope 

○ 
N

earby: U
niversity of South A

labam
a 

○ 
W

hen: M
arch 

○ 
W

hat: N
ationally ranked outdoor arts festival. 

● 
O

range B
each Festival of A

rt – O
range B

each 
○ 

N
earby: U

niversity of South A
labam

a 
○ 

W
hen: M

arch 
○ 

W
hat: C

oastal arts festival w
ith visual and perform

ing arts. 
● 

G
ulf C

oast H
ot A

ir B
alloon Festival – Foley 

○ 
N

earby: U
niversity of South A

labam
a 

○ 
W

hen: M
ay (end of spring sem

ester) 
○ 

W
hat: B

alloon launches, live m
usic, and food vendors. 

SU
M

M
ER

 EVEN
TS (M

AY – JU
LY 2027) 

N
orth A

labam
a 

● 
W

.C
. H

andy M
usic Festival – Florence/M

uscle Shoals 
○ 

N
earby: U

niversity of N
orth A

labam
a 

○ 
W

hen: July 
○ 

W
hat: O

ne of the nation’s largest free m
usic festivals celebrating blues heritage. 

C
entral A

labam
a 

● 
Secret Stages M

usic Festival – B
irm

ingham
 

○ 
N

earby: U
A

B
, Sam

ford 
○ 

W
hen: July 

○ 
W

hat: M
ulti-venue m

usic festival featuring em
erging artists. 

 



South A
labam

a 

● 
H

angout M
usic Festival – G

ulf Shores 
○ 

N
earby: U

niversity of South A
labam

a 
○ 

W
hen: M

ay 
○ 

W
hat: M

ajor beach m
usic festival attracting national artists. 

● 
B

lue A
ngels A

ir Show
 – G

ulf C
oast (Pensacola/O

range B
each area) 

○ 
N

earby: U
niversity of South A

labam
a 

○ 
W

hen: July 
○ 

W
hat: Large-scale air show

 featuring the U
.S. N

avy B
lue A

ngels. 

  Link to additional events: https://alabam
a.travel/festivals-and-events 
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Appendix C: Community Connections, Insights and Opportunities 



C
ivic Engagem

ent and Service Final R
eport  

SR
C

 2025-2026 

 W
e surveyed m

ore than 100 recent graduates and young professionals to understand their 
attitudes tow

ards “civic engagem
ent” and identify key opportunities for grow

th in 
com

m
unity connections. Results of the survey are included below

. 

These results dem
onstrate that young professionals do have a strong understanding of 

civic engagem
ent both w

hen considering service and advocacy w
ork. 

 D
uring college, students w

ere m
ost likely to engage in service through Student G

overnm
ent 

or G
reek Life groups, follow

ed by faith-based groups or service learning program
s. 



C
ollegiate branches of civic engagem

ent groups engaged only about 12%
 of 

respondents. 

M
oving into current attitudes about service and com

m
unity engagem

ent, our results 
indicate that young professionals do have a strong interest in staying engaged in their 
com

m
unity organizations, but aren’t sure w

hat path to follow
. 

 



  

N
ot Aw

are at All 
Very Fam

iliar 

I'm
 unsure w

hat they do
Exclusive or difficult to join

O
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Valuable C
om

m
unity O

rganizations
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Alabam
a’s leaders are com

m
itted to investing in the state’s 

future. As w
e look tow

ard the 22nd century, recruiting and 

retaining college graduates is essential to building a know
ledge-

based econom
y. The Student Retention Council exists to build a 

statew
ide cam

paign m
ade for students, by students. the src is 

encouraging graduates to consider Alabam
a as the place to 

build their lives and careers.

This guide ensures that our digital presence consistently 
supports that m

ission.

M
edia Strategy &

 O
perational G

uide

O
ur Digital Role

Partnership and am
plification strategy

Perform
ance &

 Im
pact M

etrics

Strategic Fram
ew

ork: Retention Through Visibility

M
ulti-Cam

pus Strategy M
odel

Tier 1: Large Public Universities

Influencer Prospecting Categories

Content Pillars

First 30-Day Plan

M
ed

ia
 S

tra
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 O

p
era
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G
uid
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O
U
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IG

ITA
L RO

LE

SRC m
edia is a retention tool. W

e exist to:

Reinforce opportunity in Alabam
a

Show
case in-state career pathw

ays

Highlight civic participation

Strengthen belonging across cam
puses

M
ake inform

ation actionable

W
e are not:

A partisan platform

A trend-driven entertainm
ent page



An event-only prom
otional feed

W
e are:

Student-led

O
pportunity-focused

Future-oriented

Credible and consistent



PA
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IP A

N
D
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M

PLIFICATIO
N

 STRATEG
Y

O
bjective: Expand SRC’s reach across cam

puses by leveraging 
aligned student and institutional accounts.

Ideal Partner C
haracteristics: 

Student centered audience

Established engagem
ent

Non-partisan tone

Cam
pus or com

m
unity relevance

Responsive com
m

unication



PERFO
RM

A
N

C
E &

 IM
PACT M

ETRIC
S

Engagem
ent should be evaluated based on quality and m

ission 
alignm

ent, not vanity m
etrics.

Track:Reach

Shares

Saves

Com
m

ents

Link Clinks



STRATEG
IC

 FRA
M

EW
O

RK
: RETEN

TIO
N

 TH
RO

U
G

H
 VISIBILITY

Retention increases w
hen students:

1. See opportunity.

2. See com
m

unity.

3. See im
pact.

4. See a future in-state.

Before publishing, ask:

Does this reinforce Alabam
a as a viable future?

Does this elevate student voice?

Is this actionable?



TIER 1: LA
RG

E PU
BLIC

 U
N

IVERSITIES

High content volum
e. Harder to stand out.

Strategy:

Collab posts w
ith m

ajor orgs

Data-driven carousels

Short-form
 reels

Am
bassador partnerships

IN
FLU

EN
C

ER PRO
SPECTIN

G
 CATEG

O
RIES

C
am

pus Leaders

SGA accounts

Student am
bassadors

Large org m
edia chairs

C
ivic-O

riented

Cam
pus Votes initiatives

Student journalism

Policy-related clubs

M
ulti-C

a
m

p
us S

tra
teg

y M
o

d
el



O
utdoor &

 Belonging

O
utdoor recreation groups

UREC accounts

Student w
ellness pages

W
orkforce Developm

ent

Career centers

Internship boards

Entrepreneurship clubs

Alum
ni features

C
O

N
TEN

T PILLA
RS

Civic Engagem
ent

Policy-to-cam
pus im

pact breakdow
ns

Student civic participation highlights

“W
hat this m

eans for you” explainers

How
-to engagem

ent guides

O
utdoor &

 Belonging



W
eekend rec suggestions

M
ental health + environm

ent posts

Cam
pus event recaps

Student life features

W
orkforce Developm

ent

Internship spotlights

Alabam
a-based em

ployer highlights

Alum
ni w

orking in-state

Transfer and certification pathw
ays

EventsCountdow
n graphics

Recap reels

Volunteer spotlights

Cross-cam
pus collaborations



Audit past posts

Identify top 5 perform
ing posts

Prospect 20 potential partners

Initiate 5 outreach m
essages

Launch 1 collaborative post

Establish a perform
ance baseline

The m
ost im

portant thing is to take it seriously, but to think about 
it from

 the perspective of yourself as a student. W
hat w

ould you 

w
ant to see from

 an account like ours?

F
irst 3

0
-D

a
y P

la
n



In
ter

n
a
l

C
o
m

m
s

G
u
id

e

E-M
a
il

E-M
ail is com

prehensive and durable. By this I m
ean that the contents of e-m

ail
are able to contain all the details of an event or task and that these details are
easy to refer back to. Because of this nature of e-m

ail, it should be used 
infrequently, but entirely to provide w

hole event details and task inform
ation.

P
u
r
po

se

The intention of this guide is not to rem
ove creative innovation in m

otivating the
SRC to accom

plish its goal, but to prevent the future from
 falling into the sam

e
m

istakes of the past. This year has been one of m
uch learning and m

any
m

istakes, but these m
istakes produce grow

th, and this guide w
ill hopefully pass 

that on to the next cohort.

T


t M
essa

g
es (In

d
iv

id
u
a
l a

n
d
 G


u
p)

Text m
essages are the fastest and sim

plest form
 of com

m
unication. They m

ust
be treated as such. Keep all language and inform

ation in text quick and sim
ple.

One text = one piece of inform
ation. Som

e good uses for text m
essaging are

check-ins, day-of inform
ation, and rem

inders. They should not be used to
dissem

inate m
ass inform

ation.
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 to forget. The job is to help them

 rem
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ber. Be as friendly
and graceful as possible in m

essaging. People have responded better to 
m

essages that are m
ore colloquial and friendly than the boilerplate 

professionalism
.
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 W

H
A

T IS A
N

 IN
TER

N
SH

IP?  
According to N

AC
E (N

ational Association of C
olleges and Em

ployers), an internship is a form
 of 

experiential learning that integrates know
ledge and theory learning in the classroom

 w
ith practical 

application and skills developm
ent in a professional w

orkplace setting. Internships provide students 
w

ith the opportunity to gain valuable applied experience and m
ake connections in professional 

fields. Internships serve as a significant recruiting m
echanism

 for em
ployers, providing them

 w
ith 

the opportunity to guide and evaluate potential candidates.  

An internship typically includes: 
• 

Structured learning and goals supervised by a professional w
ith relevant experience in the 

field 
• 

A defined tim
eline, m

ost internship program
s last 3 m

onths long. It can be part-tim
e or full-

tim
e.  

• 
Provides academ

ic, career, or professional developm
ent 

• 
Incorporates the interns’ learning goals w

ith the organization’s needs.  
• 

Includes a supervisor or m
entor w

ho provides guidance and feedback to interns 
• 

A safe environm
ent w

ith the resources needed for interns to learn and gain experience 
• 

Learned skills and know
ledge that can be applied to other em

ploym
ent opportunities 

W
H

A
T A

R
E TH

E B
EN

EFITS?  
Internships provide em

ployers w
ith the opportunity to identify and develop a talent pipeline. By 

offering students exposure to the businesses culture, environm
ent, and values, you can screen 

potential em
ployees before offering them

 a full-tim
e position. This leads to financial savings for 

recruitm
ent and retention of em

ployees. Em
ployers report that greater than half of eligible interns 

accept a full-tim
e position. If hired, previous interns have a quicker adjustm

ent to their new
 role than 

external hires.  

Additional Benefits for Em
ployers: 

• 
Recruit other students and young professionals 

• 
Introduce new

 ideas and perspectives for com
pany expansion and projects 

• 
Increase em

ployee retention rate 
• 

Prom
otes m

entorship and positive em
ployee relationships 

• 
Serve the com

m
unity by providing educational and professional opportunities to the future 

w
orkforce 

• 
Spread aw

areness about com
pany opportunities and values for future hires 

• 
Establish connections w

ith colleges and expand exposure on cam
puses 

W
H

A
T A

R
E SO

M
E C

O
M

M
O

N
 FA

ILU
R

ES?  
Lack of Structure  

Poorly structured internships create uncertainty and difficulties for interns and em
ployers. Interns 

m
ay not have a clear understanding of their responsibilities, goals, or expectations. This leads 

interns to feel unsatisfied and undervalued in the com
pany. Em

ployers also suffer through loss of 
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 productivity, dam

aged brand reputation, and m
issed opportunities to create a talent pipeline. 

W
ithout a clear program

 structure, interns need excessive supervision, taking tim
e aw

ay from
 

em
ployees to do their w

ork. Interns w
ill be less likely to recom

m
end the internship to others and m

ay 
provide negative feedback, hindering recruitm

ent and retention. A poorly developed internship 
program

 does not adequately train or expose the intern to the com
pany or field. This causes a loss 

of opportunities for interns to build m
eaningful connections and experience in the com

pany, 
reducing their chances of seeking a full-tim

e position.  

Assigning O
nly “Busy” W

ork 

A com
m

on oversight in developing an internship program
 is the failure to provide m

eaningful w
ork. 

Assigning only repetitive and low
-value tasks is a w

aste of tim
e for the students and prevents quality 

learning and engagem
ent w

ith the industry. It’s im
portant to get to know

 your interns, so you can 
properly pair their learning desires w

ith com
pany projects and m

entors w
ho can fulfill those needs.  

Poor M
entorship 

Poor m
entorship reduces intern retention, engagem

ent, and skill developm
ent. W

ithout proper 
m

entors, interns becom
e disengaged due to a lack of clear com

m
unication, support, and feedback. 

This can reduce learning outcom
es because they are not receiving the guidance needed to com

plete 
projects and gain industry know

ledge.  

Lim
ited Integration  

Internships are an investm
ent, so don’t w

aste them
 by isolating your interns and never follow

ing up 
w

ith them
. The im

m
ersion of an intern into the com

pany is just as im
portant as the w

ork they do 
during their internship. Interns are prospective em

ployees and should be included in team
 

conversations, m
eetings, and com

pany events. W
ith this, follow

ing up regularly w
ith past interns is 

im
portant. This keeps your com

pany in their m
ind and can reinforce that you w

ant to support their 
career.  

W
A

YS TO
 IM

PR
O

VE A
N

 EXISTIN
G

 PR
O

G
R

A
M

    
D

o you already have an intern position in your organization? If so, here are som
e tips for im

provem
ent 

to increase success and efficiency.  

Know
 Your Interns 

M
ake the effort to get to know

 your interns. Sit dow
n w

ith them
 and learn m

ore about w
ho they are, 

w
hat their career goals are, w

hat they hope to learn, and w
hat they hope to achieve w

hile w
orking for 

your organization. This w
ill help you understand how

 to best support them
 during their internships. 

This is also a great w
ay to w

elcom
e them

 to the com
pany.  

D
irect C

onnection to Students 

Focus on com
m

unicating w
ith students. A great w

ay to do this is to contact local career centers and 
universities, so students are aw

are of opportunities. This builds your relationship w
ith local 

cam
puses and gets your opportunities out there! Later, in this guide, w

e w
ill provide resources from

 
across that state of Alabam

a that you m
ay find helpful in this area.  
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 W

ork that M
atters 

Like w
e m

entioned previously, m
eaningless w

ork creates disengagem
ent and poor learning 

outcom
es in an internship program

. Internships are supposed to provide real-w
orld experience and 

know
ledge, so interns should be w

orking on projects that m
atter in the com

pany. Allow
 your interns 

to w
ork on real com

pany issues and projects because it enables them
 to develop industry skills. 

Interns could provide new
 ideas or perspectives that have not been considered. Additionally, you w

ill 
get to assess how

 they handle problem
-solving and team

w
ork in your com

pany.  

M
entorship 

As an organization, it is im
portant to give interns the opportunity to connect w

ith professionals and 
leaders in the industry. Internships are valuable because they connect students w

ith professionals 
and leaders w

ho can support them
 during their internship and in their career. M

ake the effort to 
connect them

 w
ith colleagues and m

entors w
ho w

ill help them
 succeed.  

G
ive and G

et Feedback 

Interns w
ant to learn and grow

 during their tim
e at your com

pany. A
 great w

ay to do this is by providing 
them

 w
ith constructive feedback. Be intentional and constructive and focus on w

hat you can do to 
help them

 im
prove. Along w

ith giving them
 feedback, you should ensure that there is w

ay for them
 

to provide you w
ith feedback. C

reate an environm
ent w

here interns can be honest about their 
experiences and provide insight into the im

provem
ent of the program

. This helps you to enhance 
your program

 and m
aybe even your com

pany.  

STEPS TO
 BU

ILD
IN

G
 A

N
 IN

TER
N

SH
IP PR

O
G

R
A

M
 

Businesses are diverse in term
s of age, field, m

arket, and size. Thus, their internships w
ill vary as 

w
ell. H

ow
 do you know

 if an intern is a good option for your business? D
eveloping an internship does 

not have to be com
plicated. H

ere’s som
e easy steps to follow

 to build an internship that m
eets your 

needs.  

Step 1: Right Fit? 

To evaluate if an intern is the right choice for your business, ask yourself the follow
ing questions: 

• 
Are there specific projects or assignm

ents that w
ill give an intern m

eaningful hands
‑on 

experience and strong learning opportunities? 
• 

C
an the com

pany dedicate tim
e and resources to developing a student and providing insight 

into its operations? 
• 

C
an the com

pany provide an inclusive, supportive, and w
elcom

ing environm
ent to interns? 

• 
D

oes the com
pany need new

 ideas and perspectives?  
• 

D
oes the com

pany have an interest in helping to shape the future w
orkforce? 

If your answ
er is yes to each question, then your com

pany is ready to host an intern! 

Step 2: Establish Program
 O

bjectives  
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 You have decided an internship is the right investm

ent for your com
pany. N

ow
, it’s tim

e to consider 
program

 goals. These goals should be clearly discussed w
ithin the com

pany so m
anagem

ent and 
others involved are aw

are of the expectations. For an internship to run sm
oothly, everyone involved 

m
ust be com

m
itted to the program

 and know
 their role in ensuring the program

’s success.  

To begin developing your program
 objectives, start by asking the follow

ing questions: 

• 
Is the com

pany looking for m
otivated new

 em
ployees? 

• 
Is the com

pany looking for additional support on projects? 
• 

W
hat does the com

pany hope to gain from
 an internship program

? 

Answ
ering these questions enables the com

pany to create goals they can build an internship 
program

 around.  

Step 3: C
reate a Program

 Structure  

After determ
ining the objectives for your internship program

, it’s tim
e plan and w

rite it each aspect 
of the internship. This plan should be detailed and include any inform

ation relevant to the program
. 

W
e have listed som

e things to consider w
hen developing your program

 structure: 

D
uration and Tim

eline 

M
any internships follow

 the academ
ic year. Thus, internship tim

elines vary depending on season. 
H

ere’s w
hat you should consider determ

ining a tim
eline of your program

 that w
orks best w

ith your 
need.  

M
ost em

ployers should begin recruiting at least 4-6 m
onths before the internship start date. This 

ensures strong applicant pool. It is generally recom
m

ended that interns are selected at least one 
m

onth before the start date to begin the on-boarding and preparation process.  

Sum
m

er Internships  

• 
Anticipated H

ours: U
p to 40 hours/w

eek 
• 

Typical D
uration: M

id-Late M
ay          Early-M

id August 
• 

Posting W
indow

: D
ecem

ber – February  
• 

Keep in M
ind: H

igh com
petition from

 other com
panies 

Fall Sem
ester Internships  

• 
Anticipated H

ours: 15-30 hours/w
eek 

• 
Typical D

uration: Late August         Early D
ecem

ber 
• 

Posting W
indow

: Spring Sem
ester 

• 
Keep in M

ind: Academ
ic scheduling conflicts 

W
inter Interim

 Internships  

• 
Anticipated H

ours: U
p to 40 hours/w

eek 
• 

Typical D
uration: Early-M

id D
ecem

ber         M
id-Late January 

• 
Posting W

indow
: Late Sum

m
er to Early Fall 

• 
Keep in M

ind: Sm
aller applicant pool due to holidays and academ

ic breaks 
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 Spring Sem

ester Internships  

• 
Anticipated H

ours: 15-30 hours/w
eek 

• 
Typical D

uration: Late January         Late April 
• 

Posting W
indow

: By Early O
ctober 

• 
Keep in M

ind: Academ
ic scheduling conflicts 

C
om

pensation M
odel 

Paid Internship  

It is encouraged to pay your intern if you have the m
eans. M

any interns are students and interns to 
gain industry experience rather than w

ork part-tim
e. There is not a set expectation for intern w

ages, 
but it is gnarly recom

m
ended that a com

pany review
 their budget and internship expectation to 

decide fair com
pensation. Paid internships help prom

ote that the com
pany is invested in its interns, 

w
hich attract interest and respect.  

U
npaid Internships  

If a paid internship does not w
ork for your com

pany, there are m
any unpaid internship program

s that 
are effective and successful. D

uring the recruitm
ent process, it is highly recom

m
ended to create a 

detailed list of the benefits and experiences that the com
pany can provide. This helps potential 

interns consider experience over their w
ant or need to m

ake a w
age. It is also recom

m
ended that 

you com
pensate your interns in other w

ays. Som
e com

m
on com

pensation m
ethods are: 

• 
Free or reduced housing, parking, or m

eals 
• 

M
ileage reim

bursem
ents 

• 
C

ollaborating w
ith university/college for academ

ic course credit   
• 

Invitations to netw
orking events and assistance w

ith building strong industry connections 
• 

C
reating a flexible schedule for interns w

ho m
ay w

ant/need to w
ork part-tim

e 

Establishing M
eaningful W

ork 

Arguably, the m
ost im

portant part in developing your internship program
 is identifying your intern’s 

role and responsibilities. The intern’s m
ain responsibility should include responsibilities that help 

them
 gain industry experience and skills. Answ

ering the phone, filing papers, and other m
enial tasks 

should not be the prim
ary role of the intern. H

ow
ever, these m

enial activities should not be entirely 
excluded as to provide genuine w

ork experience.  

It is helpful to consider your organization’s needs and current projects. Som
e prim

ary w
ork exam

ples 
could be creating prom

otional m
aterial for the com

pany, perform
ing laboratory tests, or developing 

reports. These prim
ary activities can be supplem

ented w
ith secondary tasks like filing reports, 

cleaning lab equipm
ent, or scheduling events and m

eetings.  

M
entors and Supervisors  

M
entorship and supervising play tw

o different roles in an internship program
, but each are significant 

to its success.  

Identifying a Supervisor  
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 A supervisor is ideally an interns point person for w

ork assignm
ents, questions about their 

responsibilities, training, and perform
ance evaluations. They should be closely connected to kind of 

w
ork the intern w

ill perform
 to provide relevant inform

ation and quality guidance.  

C
ore Functions of the Role: 

• 
Introducing the intern to the organization 

• 
D

evelop a clear w
ork plan and set of expectations  

• 
Provides training so the intern can gain independence in their role 

• 
Periodic check-ins to answ

er project questions and offer guidance 
• 

G
ive constructive feedback and w

ays they can help the intern im
prove 

• 
Assign m

eaningful w
ork that allow

s for grow
th and industry experience  

Identifying a M
entor  

A m
entor is usually som

eone w
ho helps the intern assim

ilate into the com
pany environm

ent and 
culture. They are not there to oversee project w

ork but rather support the intern professionally and 
personally. This often looks like answ

ering questions about the industry or organization, providing 
advice on careers, and supporting the overall personal grow

th of the intern. 

N
ote: For som

e internships, the role of supervisor and m
entor m

ay belong to one person. H
ow

ever, 
it is generally recom

m
ended to differentiate these roles to ensure adequate support of the intern.  

D
evelop an Internship D

escription 

O
nce you have determ

ined how
 your program

 w
ill function, you m

ust create an internship position 
description. W

hen developing this description, consider the follow
ing: 

O
verview

 of the C
om

pany  

A brief introduction to your com
pany w

ith links to your social m
edia or w

ebsite. This helps the 
applicant understand your purpose and culture.  

Internship Title 

A specific title w
ill help the applicant determ

ine if it is an appropriate opportunity for them
 to pursue. 

Exam
ples: “Sales Intern”, “Public Relations Intern”, etc. 

D
egree Track 

If students are your anticipated applicants, you m
ight w

ant to consider having specific D
egree Track 

guidelines. C
larify w

ho is eligible by looking at your internship responsibilities and expectations. 
W

hat degree w
ould best fit into your internship? C

an they be high school students, undergraduate 
students, graduate students, etc.? 

D
uration and Schedule  

State w
hen the internship w

ill start and end and w
hether it is part-tim

e or full-tim
e. M

ake sure to 
include expected w

eekly hours.  

D
esired or Required Skills 
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 List the skills an intern m

ust have before hiring and those they w
ill likely gain during the program

. This 
helps applicants understand opportunities for grow

th.  

Responsibilities  

This should be the m
ost detailed section. List the key project and tasks of the intern position. These 

should include m
eaningful w

ork to provide educational and industry experience to applicants.  

Additional Inform
ation  

Include other relevant inform
ation an applicant w

ould need to know
. This includes com

pensation 
m

odel, 
application 

deadlines, 
interview

 
tim

elines, 
travel 

requirem
ents, 

and 
onboarding 

expectations, etc. 

C
reate R

ecruitm
ent Strategy  

M
any Alabam

a high schools, colleges, and universities provide opportunities for intern recruiting on 
cam

pus. Em
ployers can participate in career fairs, conduct presentations, attend com

m
unity 

events, and get involved w
ith career services to get connected to a broader applicant pool. Social 

m
edia and netw

orking platform
s are also popular w

ays to connect w
ith students. M

any students 
look for opportunities on sites like LinkedIn, Indeed, and H

andshake. W
e recom

m
end posting on 

digital platform
s and attending local events and fairs to keep you w

ell-connected.   

W
e suggest you target tw

o to three schools or universities w
ith program

s that m
atch your ideal intern 

requirem
ents. Begin building relationships w

ith these entities to get connected w
ith students eager 

to learn and grow
 in the industry. At the end of this guide, w

e have listed som
e resources throughout 

the state of Alabam
a that can help you discover w

hich schools or centers you can reach out to.  

Evaluation of C
andidates  

W
hen 

evaluating 
candidates, 

it’s 
im

portant 
to 

consider 
your 

program
 

objectives, 
intern 

expectations, and responsibilities.  

Education: If your com
pany w

ants to turn interns into full-tim
e hires after graduation, you should 

prioritize upperclassm
en or recent graduates.  

D
egree and technical skills: Look for clear relevance to the internship role. 

W
ork Experience: M

any students m
ay not have industry experience, but you can review

 previous 
w

ork experience to get an idea of a candidate’s skills and w
ork ethic.  

Extracurriculars/Service W
ork: These provide useful inform

ation about a candidate’s character, 
initiative, leadership, and team

w
ork capabilities.  

C
over Letter: This helps you understand how

 they found the internship, w
hy they are interested, w

hat 
m

akes them
 qualified, and how

 their experience relates to your com
pany.  

Interview
s: W

hen interview
ing an applicant, it is im

portant to ask questions w
here applicants m

ust 
provide specific exam

ples of skills or know
ledge they have. This allow

s you to assess their skills and 
qualities.  Interview

s are also the tim
e to clarify availability, educational requirem

ents, and 
com

pensation, and answ
er any questions from

 the candidate.  
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 M

aking an Internship O
ffer  

W
hen you have found an applicant w

ith the appropriate experience, character, professionalism
, and 

w
ho fits in w

ell in your com
pany, m

ake an offer. Students are likely to apply for m
ultiple internships, 

so once you decide, it is best to m
ake an offer soon after. D

uring this tim
e, a w

ork schedule should 
be in place, com

pensation agreed on, and the appropriate paperw
ork and on-boarding inform

ation 
provided.  

Step 4: O
rientation/O

n-Boarding Process 

M
any students enter an internship w

ith no know
ledge of the environm

ent or activities of business 
and industry. Though your interns m

ay have past w
ork or educational experience, this does not m

ean 
they know

 the internal politics, collaboration skills, or the business’ profit-driven orientation. This 
orientation and training introduce the intern to w

hat the organization does, how
 it operates, and w

hat 
their role is w

ithin the organization.  

You can help your intern adjust to their role effectively by inform
ing them

 of the follow
ing: 

• 
C

om
pany organization and chain of com

m
and 

• 
Industry term

inology and w
ork standards  

• 
Availability of supervisors and tasks that require approval 

• 
C

om
m

unication system
s and m

ethods of correspondence  
• 

Security and confidentiality expectations  
• 

D
ress code and w

orkplace m
aintenance  

• 
Specific project assignm

ents and expectations  
• 

Expectations for professional interactions w
ith colleges, clients, and vendors 

• 
W

ho they can contact regarding questions 

This inform
ation can be com

m
unicated in different w

ays: 

• 
Provide a facility tour and introduce staff 

• 
Share com

pany m
aterials (new

sletters, annual reports, etc.) 
• 

Encourage interns to join em
ployees during breaks and lunch 

• 
C

heck-in frequently  
• 

Allow
 interns to participate and sit in m

eetings 

Step 5: O
ff-Boarding Process  

The off-boarding process is the tim
e to assess the success of the internship. It is im

portant to 
consider if your intern gained experience and know

ledge and if your organization benefited from
 

having the intern. 

Assessing your program
 allow

s you to find w
ay to im

prove the learning and experiences of your 
interns and to im

prove the return of investm
ent for your com

pany. An evaluation is usually helpful in 
identifying these areas and keeping records of this inform

ation.   

Tow
ards the End 
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• 
Ensure the intern’s project is finished or transition the rem

aining w
ork to an appropriate team

 
m

em
ber 

• 
Plan a sm

all send-off to acknow
ledge their contributions  

• 
D

iscuss next steps w
ith the organization, including any full-tim

e opportunities 
• 

O
ffer to be a professional reference and discuss how

 you can support their future job search 

Evaluation 

An internship needs constructive feedback to be a learning experience. Evaluation should focus on 
the initial learning objectives identified at the beginning of the internship. Supervisors should m

ake 
the effort to highlight the interns’ accom

plishm
ents and areas for im

provem
ent.  

Interns w
ill look to their supervisors and m

entors for guidance and support in building their 
professional skills. It is recom

m
ended that there are regular check-ins w

ith interns to revive and 
provide feedback. This check-in should include project updates, areas of accom

plishm
ent and need 

for im
provem

ent, and insight into w
hat com

es next. Supervisors are usually expected to evaluate 
interns at the m

iddle and end of the internship. 

Follow
-U

p 

It is valuable to stay in contact w
ith your form

er interns. This helps prom
ote your internship, 

organization, and hiring process.  

B
EN

EFITS O
F G

ETTIN
G

 A
N

 IN
TER

N
SH

IP 
Internships are an opportunity for you to explore your career interests, apply w

hat you have learned 
to real-w

orld situations, and get connected in the industry. Internships allow
 you to build your 

resum
e, expand your professional netw

ork, acquire industry know
ledge and soft skills, and boost 

your opportunities for career grow
th.    

W
H

ER
E TO

 LO
O

K
 FO

R
 A

N
 IN

TER
N

SH
IP? 

In Alabam
a, there are num

erous opportunities to get connected w
ith businesses looking for interns. 

Em
ployers participate in career fairs, conduct panels and presentations, and m

arket their 
opportunities at career centers. There are also online platform

s and m
edia applications designed for 

job and internship searching. Below
, w

e have listed som
e resources and inform

ation  

Internship and Job Posting W
ebsites  

Internship and Job Posting w
ebsites are easy and accessible w

ays to get connected w
ith internship 

opportunities near you. They centralize opportunities and m
ake filtering betw

een opportunities 
sim

ple. These w
ebsites are a great w

ay to find inform
ation about local internship opportunities and 

businesses in the area.  

Exam
ples: 

• 
H

andshake  
• 

Indeed 
• 

LinkedIn 
• 

ZipRecruiter 
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 Research Local Businesses  

Look into local businesses in your area. Is there an industry or business that aligns w
ith your career 

interests? D
o you know

 the m
ajor com

panies and industries in your com
m

unity? 

M
any businesses post their internship opportunities on their online platform

s. It’s im
portant to be 

aw
are of the local businesses that you m

ight be interested in w
orking w

ith. This ensures you rem
ain 

aw
are and updated on potential opportunities to get involved.  

Attending a C
areer Fair 

C
heck to see if there are any nearby career fairs you can attend. These events are a great w

ay to m
eet 

w
ith em

ployers, gather contact inform
ation, and learn about internship opportunities.  

W
e recom

m
end checking your university’s and career center’s event calendars to see w

hen 
upcom

ing internship and job fairs are scheduled.  

W
A

YS TO
 BE A

 G
O

O
D

 C
A

N
D

ID
A

TE 
C

over Letter 

A cover letter accom
panies your resum

e and introduces you to a potential em
ployer. It allow

s you to 
display w

hy you are a good candidate for the role and to capture the em
ployer's interest.  

Tips for Building Your C
over Letter 

• 
Tailor your w

ording to highlight how
 your skills and experiences align w

ith the position’s 
requirem

ents. 
• 

Address your letter to the appropriate person at the organization w
hen possible.  

• 
U

se clear and active language to m
ake your letter direct and engaging.  

Resum
e  

A resum
e is an inform

ative sum
m

ary of your experience, education, and skills. It should highlight 
your strengths and m

ake you stand out com
pared to other applicants. A strong resum

e plays a role 
in your application process. A resum

e should be tailored to the internship. N
ot every experience or 

skill has to be directly related, but you should have exam
ples of know

ledge and skills that an 
em

ployer w
ould be looking for.  

Inform
ation to H

ave on a R
esum

e: 

H
eading 

This section should include your full nam
e, phone num

ber, and a professional em
ail address. It 

should include your contact inform
ation. 

Education 

List your university or college experience. This includes your m
ajor or degree path, G

PA, institution, 
and expected graduation date. 

W
ork Experience 
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 This is a section w

here you include any other internships or other relevant w
ork history. D

escribe 
your responsibilities in this role and the skills acquired. Focus on skills or know

ledge that w
ould 

m
ake you a great applicant for the internship program

.  

Aw
ards and H

onors (optional) 

If you have received any aw
ards, recognition, or honors for your academ

ic or professional 
perform

ance, this is your opportunity to highlight those. These display your w
ork ethic and 

excellence, w
hich lets em

ployers know
 your dedication to your com

m
itm

ents.  

C
ertifications and Skills 

This section displays your professional certifications, projects, and specific skills. These m
ake you 

stand out from
 other candidates and display your areas of expertise. Include any special projects, 

research, certifications, and skills that show
 your know

ledge of the field. 

Service/Leadership/Extracurricular Experiences (If applicable) 

This area should highlight other activities like service and leadership experience. These experiences 
should provide inform

ation about your passions and interests. D
escribe your responsibilities in 

these roles and list skills or know
ledge acquired. This dem

onstrates your ability to m
anage 

responsibilities, take initiative, and highlight your ability to m
ake an im

pact.  

Keep in M
ind 

Your resum
e should be sim

ple, clean, and professional. Avoid using com
plex and colorful designs. 

Keep your resum
e betw

een one and tw
o pages. It should be easy for em

ployers to read and look over.  
D

ouble-check you have the correct spelling and gram
m

ar before clicking “subm
it.” 

Interview
  

W
hen applying for internships, you w

ill likely have to attend an interview
. Em

ployers use interview
s 

to evaluate candidates based on their character, interest in the com
pany, and skills. It’s a w

ay for 
them

 to gauge your ability to be successful in their com
pany and to ensure that your goals and 

interests align w
ith their internship program

.  

O
ne of the best w

ays to prepare for an interview
 is to practice your answ

ers to com
m

on interview
 

questions.  

C
om

m
on Interview

 Q
uestions: 

• 
Tell m

e about yourself 
• 

W
hat interests you about our com

pany? 
• 

W
hat are your greatest strengths and w

eaknesses? 
• 

D
escribe a tim

e you m
ade a m

istake or failed. W
hat did you learn? 

• 
D

escribe a tim
e you w

orked in a team
 setting. H

ow
 do you navigate w

orking in a team
? 

• 
W

hat are your career goals? 
• 

W
hat do you hope to gain from

 this internship? 
• 

W
hat m

akes you the best candidate for this position? 

Inform
ation You Should B

e Prepared to D
iscuss  
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 Know

 the com
pany: Research their m

ission, values, goals, and products. This allow
s you to show

 
your com

m
itm

ent to the com
pany and prepares you to answ

er questions about it.  

Review
 the internship description: Identify your skills, experiences, and know

ledge that w
ould apply 

to the requirem
ents. This w

ill be helpful in having exam
ples of w

hy you are a good fit for the role.  

Know
 your “story”: Be prepared to discuss w

ho you are, your skills, and your interests.  

Interview
 Tips: 

• 
Arrive 5-10 m

inutes early.  
• 

D
ress appropriately for the interview

.  
• 

Shake hands w
ith the interview

er.  
• 

M
ake eye contact. 

• 
Be confident in your answ

ers.  
• 

Be personable and enthusiastic.  
• 

H
ave 2-3 questions prepared to ask the interview

ers relating to the internship or com
pany.  

A
LA

B
A

M
A

 R
ESO

U
R

C
ES  

Public U
niversity Resources  

Below
, w

e have listed local universities w
ith resources for students and businesses to utilize.  

A
thens State U

niversity 

The C
areer D

evelopm
ent C

enter: assisting students and alum
ni in career planning, developm

ent, 
and job-seeking strategies. Students and alum

ni can receive support in the creation of professional 
docum

ents such as resum
es, cover letters, and social m

edia profiles, as w
ell as learn effective 

interview
 and job searching techniques. 

The university is active in com
m

unicating career w
orkshops, internships, and available jobs in the 

local com
m

unity w
ith all actively enrolled students.  

The SH
RM

 student chapter organization has available w
orkshops, speakers, and co-sponsors career 

fairs for students, alum
ni, and the surrounding com

m
unity. They also announce available 

internships and job openings via their chapter distribution list. 

The university, along w
ith varying partners such as the Athens-Lim

estone C
ham

ber Foundation, 
hosts an annual career fair on-cam

pus. 

 U
niversity of N

orth A
labam

a 

U
N

A has the C
areer C

enter available to all current U
N

A students and alum
ni, w

hich provides support 
for any stage of career developm

ent. They can assist one-on-one w
ith finding internships, job 

searching, or changing careers. They also assist w
ith resum

e and cover letter w
riting. 

U
N

A has m
any cam

pus groups that are career, business, and/or w
orkforce oriented, including the 

Sm
all Business D

evelopm
ent C

enter, Future Business Leaders of Am
erica, and SH

RM
 at U

N
A. 
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 U

N
A does participate in C

areer Fairs, w
hich include panels, speakers, and presentations. M

any local 
em

ployers attend. 

 U
niversity of W

est A
labam

a (Livingston) 

The university offers a variety of career resources through its career center, such as resum
e and 

cover letter review
s, career assessm

ents, m
ock interview

s, career counseling, and w
orkshops. 

The university also has the Tiger Threads, w
hich is a professional clothing resource for current 

students to support them
 in interview

s, career fairs, and netw
orking events. 

The university hosts the TIG
ER C

areer Fair for currently enrolled students, w
hich provides a chance 

to speak to em
ployers across degree areas and have a professional headshot taken free of charge. 

The career center hosts m
any developm

ent events, w
orkshops, and learning opportunities. 

The O
ffice of C

areer D
evelopm

ent proactively invites em
ployers to connect on cam

pus or virtually 
w

ith current students and upcom
ing graduates for internships. 

 U
niversity of South A

labam
a (M

obile) 

U
SA has a C

areer D
evelopm

ent departm
ent w

hich focuses on prospective students through 
upcom

ing graduates. This departm
ent aids w

ith choosing a career path, helping secure internships 
or co-op opportunities, and providing interview

, resum
e, and cover letter assistance.  

The university focuses on bringing businesses and organizations to their students in the form
 of H

ey 
D

ay, w
hich is an option for em

ployers to visit cam
pus and interact w

ith students once each w
eek 

throughout a sem
ester. They also provide on-cam

pus interview
 opportunities for businesses, a 

recruiting platform
, and the Jaguar C

lothes C
loset, w

hich assists students w
ith professional clothing 

for free. 

The university has m
any career fair events, ranging from

 specific industries to ones that focus m
ore 

on volunteer opportunities and internships w
ith local businesses and non-profit organizations. 

A job board, Accelerate South, is available for em
ploym

ent opportunities and internships. Em
ployers 

can register and post their available positions for students.  

 A
labam

a State U
niversity (M

ontgom
ery) 

ASU
 has the O

ffice of C
areer Services that serves active students, alum

ni, and w
orks directly w

ith 
em

ployer sponsors. The O
ffice provides career services such as resum

e/cover letter help, 
netw

orking assistance, m
entorship opportunities, and prep options for interview

s, etc. W
orkshops 

and skill-building opportunities are also available. 

The U
niversity holds various recruitm

ent and job fairs, including targeted options such as a Teacher 
Recruitm

ent Fair or a U
SPS Virtual Job Fair. 
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 The O

ffice of C
areer Services has resources to help students locate internships directly through 

platform
s such as H

andshake, internXL, and the IN
RO

AD
S Internship Program

. 

 A
uburn U

niversity at M
ontgom

ery 

AU
M

’s C
areer D

evelopm
ent C

enter helps students and alum
ni prepare for careers, find internships, 

and connect w
ith various em

ployers. Students can m
eet directly w

ith a C
areer Specialist through 

H
andshake for issues such as career planning, resum

e and cover letter developm
ent, interview

 
prep, and job searching strategies. 

The U
niversity 

holds m
ultiple career fairs that are organized by industry (H

ealth, Service, 
C

om
m

unity, Education and Business, M
edia, Science, and Technology). 

M
any of AU

M
’s career services are provided through H

andshake.  
 U

niversity of A
labam

a in H
untsville (U

A
H

) 

U
AH

 offers m
ultiple services to connect students w

ith professional opportunities. The C
areer 

Services O
ffice connects students w

ith internships and co-ops. It also provides professional 
resum

e w
orkshops and netw

orking events. C
harge Path, pow

ered by H
andshake, is U

AH
’s m

ain 
platform

 for students and em
ployers to apply and list internship opportunities and inform

ation 
sessions.  

U
AH

’s C
areer Services organizes fall and spring fairs and on-cam

pus interview
s that bring 

em
ployers to cam

pus for direct student engagem
ent. The C

ollege of Business offers a Business 
C

areer Fair w
here com

panies can recruit business students and netw
ork.  

There are also num
erous organization on cam

pus that provides netw
orking and professional 

developm
ent opportunities, such as the Entrepreneurship C

lub, C
onnect, W

om
en in Business and 

Leadership.  

 Troy U
niversity 

Troy U
niversity’s C

enter for Student Success helps students connect w
ith em

ployers via 
H

andshake, scheduling on-cam
pus interview

s, career fairs, and netw
orking events.  

Troy U
niversity also offers a C

o-op Education Program
 w

here students can alternate betw
een w

ork 
and study in professional settings. Troy also offers the Sm

all Business D
evelopm

ent C
enter that 

supports entrepreneurs and local com
panies.  

Troy U
niversity hosts career fairs each sem

ester and allow
s businesses to sponsor events to speak 

w
ith students.  
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 Jacksonville State U

niversity 

JSU
 has C

ollege to C
areer Initiatives, a specialized career services center offering career 

advisem
ent, resum

e and cover letter help, job and internship listings, and m
ore. This center also 

w
orks w

ith organizing netw
orking and recruiting events for students and local em

ployers.   

JSU
 hosts career w

orkshops and expos to connect students and em
ployers across all m

ajors.  

Students can also participate in on-cam
pus em

ploym
ent and positions.  

 A
uburn U

niversity 

Auburn’s C
areer Services N

etw
ork is the university’s m

ain career center, providing job and 
internship search support, resum

e help, interview
 preparation, and em

ploym
ent engagem

ent 
strategies.  

The C
areer D

iscovery Auburn w
orks w

ith em
ployers to facilitate recruitm

ent activities, experiential 
learning, talent pipelines, and on-cam

pus activities. Auburn also offers career guidance to connect 
students w

ith industry partners.  

Auburn also uses the H
andshake platform

, co-op program
s, and experiential learning 

opportunities.  

 A
labam

a A
&

M
 U

niversity  

Alabam
a A&

M
 U

niversity has a C
areer D

evelopm
ent Services C

enter that helps students w
ith 

career coaching, resum
e support, interview

 preparation, and internship/co-op placem
ent.  

Alabam
a A&

M
 hosts a fall and spring career fair and part-tim

e job fairs. They also offer em
ployer 

inform
ation sessions, on-cam

pus interview
s, and m

ultiple planned w
eeks dedicated to 

professional developm
ent and career exploration.  

C
areer counseling is another resource available at Alabam

a A&
M

. C
areer counselors assist 

students and alum
ni in im

plem
enting and exploring career and em

ploym
ent decisions.  

 The U
niversity of A

labam
a 

The U
niversity of Alabam

a aids students in internships and job services through its C
areer C

enter. 
The C

areer C
enter helps students w

ith resum
es, interview

s, and career planning. Students have 
access to LinkedIn netw

orking assistance, professional headshots, and presentations. The 
university also provides the C

rim
son C

areer C
loset, w

hich offers professional clothing for 
interview

s.  

The university has stipends for students w
ho have unpaid internships, the H

andshake database for 
job and internship searching, and num

erous specialized program
s and internships w

ith diverse 
com

panies and industries.  
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 There are opportunities on-cam

pus for students to gain experience in a variety of fields. The 
university provides m

entors and advisors to aid students as they navigate exploring and obtaining 
an internship.  

 U
niversity of A

labam
a at B

irm
ingham

 (B
irm

ingham
) 

The U
niversity of Alabam

a at Birm
ingham

 helps prepare students for careers through its C
areer 

C
enter. The C

areer C
enter offers resum

e help, interview
 practice, and career advising.  U

AB also 
utilizes the platform

 H
andshake for job and internship opportunities.  

U
AB hosts career fairs in the fall and spring and special events for healthcare, business, and STEM

 
studies.  

D
ue to the university’s location in Birm

ingham
, AL, students have m

any internship opportunities 
w

ith com
panies like U

AB M
edicine, Regions Bank, Southern C

om
pany, and local technology 

startups.  

 U
niversity of M

ontevallo 

The U
niversity of M

ontevallo helps students find internships through its C
areer D

evelopm
ent 

C
enter. Students receive help w

ith resum
es, interview

s, and job searches. They can also earn 
college credit for internships.  

The university hosts career fairs in the fall and spring, w
here students can netw

ork w
ith em

ployers 
and industry partners. Education m

ajors often com
plete internships in local schools w

hile 
business and art students w

ork w
ith com

panies and nonprofit organizations.  

 Resources in the State of Alabam
a  

Below
, w

e have listed com
m

unities w
ith resources for students and businesses to utilize.  

D
ecatur 

The D
ecatur-M

organ C
ounty C

ham
ber of C

om
m

erce is very active w
ith the com

m
unity. They have 

career fairs, w
orkshops, job postings, skill developm

ent, and netw
ork and leadership program

s 
starting w

ith children as young as 8
th grade. 

A C
areer &

 W
orkforce Expo has been held to help connect job seekers w

ith available jobs and 
organizations in the com

m
unity. The C

ham
ber of C

om
m

erce also partners w
ith C

areer C
onnect, 

w
hich is an online hiring platform

.  

O
ne of the largest em

ployers in D
ecatur, W

ayne-Sanderson Farm
s offers an internship program

 that 
focuses on experience in live production, plant operations, and corporate skills, m

anufacturing, 
healthcare, and food processing.  
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 Tanner 

C
areer fairs and w

orkshops in other nearby tow
ns and cities also encom

pass Tanner job seekers. 

Tanner is know
n for its industry in farm

ing, food processing, fabrication, and transportation.  

 Elkm
ont 

C
areer fairs and w

orkshops in other nearby tow
ns and cities also encom

pass Elkm
ont job seekers. 

Aviagen, Thom
as W

elding, and Baccso C
ast Stone are key businesses in the area. Aviagen also has 

an internship program
. 

Elkm
ont is know

n for its industry in m
anufacturing, w

elding, and food processing.  

 M
uscle Shoals 

The Shoals C
ham

ber of C
om

m
erce leads initiatives that support local businesses and expand 

w
orkforce and education opportunities. They also run program

s such as W
om

en in Business, 
Leadership Shoals, C

lassroom
 to C

areers, and Shoals W
ork 

The M
uscle Shoals C

areer Academ
y has hosted career fairs for local job seekers. 

Internship opportunities are available through local businesses such as Listerhill. 

 M
uscle Shoals is know

n for its industry in m
anufacturing, retail, healthcare, education, and finance  

 R
ussellville 

The Franklin C
ounty C

ham
ber of C

om
m

erce advertises various jobs to Russellville job seekers 
provide various w

orkshops throughout the year for people, including those in college or recent 
graduates. 

The Franklin C
ounty C

ham
ber of C

om
m

erce has hosted Job and C
areer Fairs. They also have a Junior 

Leadership Program
, w

hich targets high school juniors 

Pilgrim
’s is a business in the area and also has an internship and a Trainee Program

. 

Russellville is know
n for its industry in m

anufacturing, construction, healthcare, and education.  

Tuscum
bia 

Tuscum
bia is covered under the Shoals C

ham
ber of C

om
m

erce. 

Frito-Lay, a food m
anufacturer and processor, is one of the m

ore w
ell-know

n business nam
es 

located in Tuscum
bia. Buffalo Rock is also located there. Pepsi C

o. offers internship opportunities 
for Frito-Lay. 

Tuscum
bia is know

n for its industry in m
anufacturing, retail, finance, and insurance 
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 D

em
opolis 

The D
em

opolis Area C
ham

ber of C
om

m
erce provides com

m
unity inform

ation, events, a business 
directory, and a job board that is available to the public. 

D
em

opolis hosts various career fairs, such as the M
arengo C

ounty H
iring Event in 2024 and the State 

Agency Job Fair in February 2026. 

W
estRock paper production and Foster Farm

s are large businesses in the area. 

D
em

opolis is know
n for its industry in education, business and financial operations, m

anufacturing, 
and food processing. 

 G
reensboro 

G
reensboro is served by the H

ale C
ounty C

ham
ber of C

om
m

erce, w
hich provides various services 

and events to the com
m

unity. They also have a job board available for job seekers.  

Life, physical, and social science, retail and sales, and food processing and preparation. 

Project H
orseshoe Farm

 provides a com
m

unity health internship for undergraduate and graduate 
students.  

 M
cIntosh 

M
cIntosh is covered under the M

obile C
ham

ber of C
om

m
erce. The M

obile C
ham

ber of C
om

m
erce 

provides econom
ic developm

ent support, business advocacy, netw
orking events, w

orkforce 
initiatives, and a public business directory. 

Show
case M

obile C
areer Fair brings students and job seekers together w

ith local em
ployers for 

netw
orking and recruitm

ent. 

O
lin C

hem
ical and BASF offer internships and co-ops to connect college students w

ith real-w
orld 

experience. 

M
cIntosh is know

n for its industry in natural resources, forestry, and chem
ical production. 

 B
ay M

inette 

Bay M
inette is covered by the N

orth Baldw
in C

ounty C
ham

ber of C
om

m
erce, w

hich focuses on 
strengthening its m

em
bership through netw

orking and advocacy, supporting econom
ic and 

business grow
th, prom

oting education and w
orkforce alignm

ent, and enhancing com
m

unity 
developm

ent to im
prove quality of life. 

Baldw
in C

ounty Veterans Job Fair – brings together over 50 em
ployers to connect directly w

ith 
Veterans and other job seekers. 
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 H

om
e to several of Baldw

in C
ounty’s largest em

ployers: N
ovelis M

anufacturing, N
orth Baldw

in 
Infirm

ary, Q
uincy C

om
pressor, International Paper, and D

entalEZ. 

Bay M
inette is know

n for its jobs in forestry and m
anufacturing.  

 Saraland 

Saraland Area C
ham

ber of C
om

m
erce provides resources and opportunities for businesses and 

students in the area by hosting events and operating program
s for professional developm

ent and 
netw

orking.  

Saraland has hosted career fairs through the Saraland C
ivic C

enter, w
hich are free to all job seekers 

w
ithin the com

m
unity. 

M
agnetech Industrial Services is one of the key businesses in the area. 

Saraland has em
ployers in the education, health, industrial, m

anufacturing, retail, and construction 
industries.  

 W
etum

pka 

The W
etum

pka C
ham

ber of C
om

m
erce is available to connect people w

ith local em
ployers, support 

sm
all businesses and startups, and partner w

ith local schools, colleges, and training program
s. 

Em
ployer-driven career fairs have been held in W

etum
pka to link com

m
unity m

em
bers and 

graduating students w
ith hiring organizations. 

Bass Lum
ber is a w

ell-know
n saw

m
ill/w

holesale business in the area. 

The m
ain em

ployers in W
etum

pka belong to the m
anufacturing, w

holesale trade, and retail 
industries.  

 Pike R
oad 

Pike Road is covered under the M
ontgom

ery C
ounty C

ham
ber of C

om
m

erce. 

Bullseye Tree Service and The Straw
 Farm

 are key businesses in the area. Internship opportunities 
are a short drive aw

ay in M
ontgom

ery, at places such as H
yundai M

otor. They have jobs in the 
professional services, construction, and landscape design industries.  

 Prattville 

The Prattville Area C
ham

ber of C
om

m
erce serves the com

m
unity by supporting education and the 

w
orkforce. They also partner w

ith various businesses to help bring opportunities to the surrounding 
com

m
unity. 
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 Various em

ployer-led career and job fairs have been held in Prattville. The C
ham

ber of C
om

m
erce 

has also hosted hiring events in previous years.  

C
entral 

Alabam
a 

Electric 
C

ooperative offers 
internship opportunities w

ithin 
its 

engineering 
departm

ent.  

Prattville has jobs in the m
anufacturing, healthcare, retail, and education fields.  

 A
nniston 

The C
alhoun C

ounty Area C
ham

ber of C
om

m
erce serves Anniston, AL by providing w

orkforce 
developm

ent and internship services to connect local businesses w
ith job seekers. The C

ham
ber 

offers job fairs, w
orkforce program

s, and sm
all business support.  

LIFT C
alhoun C

ounty is a partnership betw
een the C

ham
ber, the local city schools, industry 

partners, and higher education institutions to im
prove w

orkforce developm
ent in the area. The 

cham
ber 

also 
supports 

m
ultiple 

program
s 

and 
initiatives 

to 
benefit 

student 
professional 

developm
ent, 

like the FuelAL 
Program

, 
Youth 

Entrepreneur 
Program

, 
and 

C
ham

ber 
Young 

Professionals.  

M
&

H
 Valve, BAE System

s, and the Anniston Arm
y D

epot are prim
e com

panies for engineering, health 
and safety, and technician internships.  

Anniston offers m
any jobs in defense 

contracting, m
anufacturing, em

ergency training, and 
education.  

 D
adeville 

The Lake M
artin D

adeville Area C
ham

ber of C
om

m
erce serves D

adeville and provides resources and 
opportunities for com

m
unity engagem

ent and professional developm
ent. 

The local econom
y is supported by its location near Lake M

artin, w
here m

any job opportunities can 
be found related to tourism

 and lake services. The area also offers m
anufacturing and industry 

opportunities w
ith H

ellas Fibers.  

 Enterprise  

The 
Enterprise C

ham
ber 

of C
om

m
erce provides 

resources, opportunities, 
and support 

for 
businesses and the com

m
unity. The C

ham
ber offers professional developm

ent and netw
orking 

services like Leadership C
offee C

ounty and Young Enterprise Area Professionals. They also offer 
resources for sm

all businesses w
ithin the area relating to business counseling, licensing, and 

training.  

O
utside of the C

ham
ber of C

om
m

erce, Enterprise has organizations and program
s that operate to 

support businesses and students in the area. Enterprise has Innovate Alabam
a, connecting 
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 entrepreneurs, investors, and students in the state. The city also contains M

ain Street Enterprise, 
w

hich strengthens the business com
m

unity and partnerships.  

Enterprise and the surrounding W
iregrass region have high industry activity in sales, healthcare, 

banking, and m
ilitary contracting. There are a high num

ber of internships and positions available in 
these fields w

ithin the area.  

 V
ance  

The tow
n of Vance operates under the C

ham
ber of C

om
m

erce of W
est Alabam

a. The cham
ber offers 

netw
orking, advocacy, professional developm

ent, and m
arketing opportunities for businesses 

w
ithin the area. They also facilitate internships and jobs and help form

 connections betw
een 

students and businesses in the area.  

Vance is a m
ajor industrial hub in Alabam

a for autom
otive m

anufacturing and logistics. This is due 
to the presence of M

ercedes-Benz U
.S. International (M

BU
SI). The com

pany provides C
o-O

p and 
Apprenticeship program

s, specialized training program
s, and internships.  

 Selm
a 

Selm
a operates under the Selm

a and D
allas C

ounty C
ham

ber of C
om

m
erce. The cham

ber hosts a 
variety of events that support sm

all businesses and partnerships w
ithin the com

m
unity. The 

cham
ber has a business directory and calendar that help the com

m
unity and businesses stay 

updated on local events and opportunities w
ithin the area.  

Selm
a has unique opportunities in industries related to innovation, education, and technology. The 

com
m

unity is also know
n for its C

ivil Rights history, outdoor activities, and artistry.  

 H
artselle 

H
artselle Area C

ham
ber of C

om
m

erce offers resources and opportunities for netw
orking and 

building H
artselle businesses. The cham

ber has initiatives like the Entrepreneurial C
enter, w

hich 
offers business coaching, financial guidance, and netw

orking opportunities for new
 businesses. The 

cham
ber also has resources like the Business Beacon for getting updates on events and businesses 

in the area.  

The H
artselle area has a large industry for m

anufacturing in the area. The area has key industrial and 
m

anufacturing com
panies like Excel Interior D

oors, Sonoco Products, C
erro W

ire and C
able, and 

U
SA C

oncrete.  
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 C

alera 

C
alera is prim

arily served by the Shelby C
ounty C

ham
ber of C

om
m

erce. H
ow

ever, the area does 
have a C

alera C
ham

ber of C
om

m
erce and C

alera M
ain Street, w

hich provide support and resources 
to local businesses in the area.  

There are m
ultiple job fairs around the C

alera area, like the Staffm
ark job fair, the Alabaster C

areer 
C

enter “second Tuesday” fair, and others in the broader Birm
ingham

 region.  

C
alera has industries in m

ining, m
anufacturing, and construction. D

ue to its closeness to I-65, it also 
has distribution and transportation jobs and internship opportunities.   

 O
pelika 

The O
pelika C

ham
ber of C

om
m

erce offers experiential and professional opportunities to prom
ote 

local businesses and connect students to the w
orkforce in the area. They host industry tours that 

connect job seekers, students, and com
m

unity leaders to the area's em
ployers. They also offer 

program
s like Lee C

ounty Young Leaders (LC
YL), O

pelika Young Professionals (O
YP), and 20 U

nder 
40 to build leadership and netw

orking experience in the area. These program
s target high schoolers 

to professionals in the area.  In addition to this, the cham
ber hosts events and has resources for 

businesses, job seekers, and students in the area.  

O
pelika has a large m

anufacturing industry, specifically in autom
otive parts, food production, and 

technology. W
ith key em

ployers such as the N
ortheast O

pelika Industrial Park and the O
pelika 

Innovation and Technology Park, N
iagara Bottling, G

M
B U

SA, and a strong local sm
all business 

com
m

unity, the area offers extensive internship and professional opportunities for students and job 
seekers.  

 Tuskegee 

Tuskegee Area C
ham

ber of C
om

m
erce supports M

acon C
ounty in business advocacy and grow

th in 
the area. The cham

ber offers support to sm
all businesses, hosts events for the com

m
unity, and 

builds partnerships w
ithin the area.  

Tuskegee offers jobs in academ
ia through Tuskegee U

niversity as w
ell as industrial and logistics jobs 

in the Tuskegee C
om

m
erce Park.  
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Appendix F: Campus Outreach Reports 



Final Report Tem
plate  

Report on Your C
am

pus Presentations. Fill in approx. a paragraph for each prom
pt. Feel 

free to add any additional inform
ation. Please include a copy of your Pow

erPoint and any 
photos of you m

aking your presentations. 

 In
tr

o
d

u
ctio

n
: 

G
reetin

g
s! M

y n
am

e is C
am

ero
n

 P
rim

, an
d

 I d
ecid

ed
 to

 serv
e o

n
 th

e SR
C

 b
ecau

se I 
am

 d
eep

ly in
vested

 in
 th

e fu
tu

re o
f A

lab
am

a an
d

 th
e ro

le th
at yo

u
n

g p
ro

fessio
n

als can
 

p
lay in

 sh
ap

in
g a stro

n
ger, m

o
re eco

n
o

m
ically stab

le state. A
s a stu

d
en

t, I h
ave w

itn
essed

 
th

e o
p

p
o

rtu
n

ities an
d

 d
ifficu

lties asso
ciated

 w
ith

 d
evelo

p
in

g career p
ath

s, m
ain

tain
in

g 
talen

t, an
d

 b
u

ild
in

g su
stain

ab
le co

m
m

u
n

ities. O
n

e o
f th

e m
o

st im
p

o
rtan

t lesso
n

s I've 
learn

ed
 th

is year is th
e im

p
o

rtan
ce o

f early
 en

gagem
en

t; w
h

en
 stu

d
en

ts are in
tro

d
u

ced
 to

 
p

o
ssib

ilities, lead
ersh

ip
 p

ath
w

ays, an
d

 clear exam
p

les o
f eco

n
o

m
ic su

ccess in
 th

e state, 
th

ey are far m
o

re lik
ely to

 th
in

k ab
o

u
t estab

lish
in

g th
eir life in

 A
lab

am
a. 

  

P
r
e
sen

ta
tio

n
 O

v
er

v
iew

: 

T
h
ro

u
g
h
o
u
t th

is ex
p

erien
ce, I p

resen
ted

 to
 o

v
er 1

0
0
 stu

d
en

ts acro
ss m

y
 ca

m
p
u
s, 

reach
in

g
 a d

iv
erse ran

g
e o

f au
d
ien

ces in
clu

d
in

g
 stu

d
en

t o
rg

an
izatio

n
s, lead

ersh
ip

 g
ro

u
p
s, an

d
 

g
en

eral stu
d

en
t p

o
p
u
latio

n
s. I in

ten
tio

n
ally selected

 th
ese gro

u
p

s to
 en

su
re I w

as n
o

t o
n

ly 
sp

eak
in

g to
 stu

d
en

ts alread
y in

terested
 in

 civic o
r p

ro
fessio

n
al d

evelo
p

m
en

t, b
u

t also
 

th
o

se w
h

o
 m

ay n
o

t h
ave p

revio
u

sly co
n

sid
ered

 th
eir lo

n
g

-term
 im

p
act o

n
 A

lab
am

a’s 
eco

n
o

m
y

. M
y p

resen
tatio

n
s cen

tered
 o

n
 raisin

g aw
aren

ess o
f w

h
at typ

es o
f careers each

 
regio

n
 h

as to
 o

ffer, q
u

ality o
f life, an

d
 p

ro
fessio

n
als' co

n
trib

u
tio

n
s to

 th
e state's 

ad
van

cem
en

t. I u
sed

 in
teractive co

n
versatio

n
s, real-w

o
rld

 exam
p

les o
f su

ccessfu
l 

A
lab

am
a-b

ased
 in

itiatives an
d

 n
atives, an

d
 o

p
en

 d
ialo

gu
e so

 stu
d

en
ts co

u
ld

 exp
ress th

eir 
o

p
in

io
n

s ab
o

u
t stayin

g in
 o

r leavin
g th

e state after grad
u

atio
n

 to
 m

ak
e m

y
 p

resen
tatio

n
s 

m
o

re in
terestin

g.  
 

   

E
v
a
lu

a
tio

n
 

 W
ere y

o
u
r p

resen
ta

tio
n
s effectiv

e?
 W

h
at, if an

y, fee
d
b
ack

 d
id

 y
o
u

 rece
iv

e?
 Is th

ere
 an

y
th

in
g
 y

o
u

 

m
ig

h
t d

o
 d

ifferen
tly

 if y
o
u
 d

id
 th

is ag
a
in

?
 

O
verall, 

m
y 

p
resen

tatio
n

s 
w

ere 
effective 

in
 

gen
eratin

g 
m

ean
in

gfu
l 

co
n

versatio
n

s 
an

d
 

in
creasin

g aw
aren

ess. M
an

y stu
d

en
ts exp

ressed
 th

at th
ey h

ad
 n

o
t p

revio
u

sly th
o

u
gh

t ab
o

u
t 

h
o

w
 th

eir in
d

ivid
u

al career d
ecisio

n
s co

u
ld

 im
p

act A
lab

am
a’s eco

n
o

m
ic fu

tu
re. Feed

b
ack

 

in
d

icated
 th

at stu
d

en
ts ap

p
reciated

 th
e in

teractive fo
rm

at an
d

 th
e o

p
p

o
rtu

n
ity to

 o
p

en
ly

 

d
iscu

ss th
eir co

n
cern

s, p
articu

larly aro
u

n
d

 jo
b

 availab
ility, salary

 co
m

p
etitiven

ess, an
d

 

q
u

ality
 o

f life. O
n

e co
n

sisten
t tak

eaw
ay w

as th
at stu

d
en

ts w
an

t to
 stay in

 A
lab

am
a b

u
t n

eed
 

clearer p
ath

w
ays an

d
 stro

n
ger in

cen
tives to

 d
o

 so
. If I w

ere to
 d

o
 th

is again
, I w

o
u

ld
 

in
co

rp
o

rate m
o

re d
irect co

n
n

ectio
n

s to
 em

p
lo

yers, su
ch

 as gu
est sp

eakers o
r p

artn
ersh

ip
s 



D
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A
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ouncil 2026 

Final R
eport  

Introduction: 
M

y nam
e is D

ejuan Trotm
an, a graduating senior m

ajoring in A
ccounting from

 
Lum

pkin, G
eorgia, and I have the honor of serving as the 72nd SG

A
 Executive President at 

A
labam

a State U
niversity. M

y reason for w
anting to serve on the Student R

etention C
ouncil 

w
as to better understand the resources available to our students so I could share that know

ledge 
w

ith m
y peers across cam

pus and throughout A
labam

a. B
eing part of this council allow

ed m
e 

to stay inform
ed and actively contribute to im

proving student success and retention. This year, 
I have learned how

 to advocate m
ore effectively, especially w

hen engaging w
ith state 

professionals and educational leaders. That experience has strengthened m
y confidence in 

representing student needs w
ith clarity and purpose. I look forw

ard to continuing this w
ork and 

helping create m
eaningful solutions that support our students here in A

labam
a. 

 
Presentation O

verview
: 

A
s part of m

y w
ork this year, I strategically tailored m

y presentations on the quality of 
life in A

labam
a to tw

o key groups: m
y fellow

 SG
A

 m
em

bers and the International Students 
A

ssociation. I selected these audiences because SG
A

 leaders play a direct role in shaping 
student experiences, w

hile international students often face unique challenges that m
ake 

understanding local resources especially im
portant. In each presentation, I focused on m

aking 
the inform

ation relevant to their lived experiences, highlighting topics such as com
m

unity 
resources, safety, cost of living, and quality of life here. To m

ake the sessions m
ore engaging 

and interactive, I created a custom
ized K

ahoot quiz that allow
ed participants to test their 

know
ledge on the m

aterial w
e discussed. This not only reinforced key points but also helped 

m
e gauge how

 w
ell the inform

ation resonated w
ith each group. Through these presentations, I 

w
as able to reach a diverse range of students and ensure that the content w

as both inform
ative 

and accessible. 
 

E
valuation 

I believe m
y presentation w

as highly effective because m
any of the students I spoke w

ith 
w

ere unfam
iliar w

ith the quality-of-life here in A
labam

a. A
s I w

as researching and preparing the 
m

aterial, I even found m
yself surprised by how

 m
uch I didn’t know

, w
hich confirm

ed that m
y 

audience w
ould benefit from

 the inform
ation. D

uring the sessions, students expressed that they 
learned things they had never heard before, and several shared that the presentation helped them

 
better understand and w

ant to engage m
ore in the com

m
unity they live in. The K

ahoot quiz w
as 

especially w
ell-received because it m

ade the learning experience interactive and allow
ed 

students to test their know
ledge in a fun w

ay. 
 R

ecom
m

endations: 
B

ased on m
y presentations and the feedback I received from

 m
y peers, one of the m

ost 
im

portant recom
m

endations I w
ould m

ake to com
m

unity leaders is to increase their direct 



engagem
ent w

ith our university. M
any students expressed that they w

ere unaw
are of the 

opportunities, resources, and activities available in the surrounding area, w
hich show

s a clear 
need for m

ore intentional outreach. C
om

m
unity leaders should collaborate m

ore closely w
ith 

cam
pus departm

ents, especially Student Life, to host events, share inform
ation, and create 

consistent visibility for local program
s and career pathw

ays. Strengthening these partnerships 
w

ould help students feel m
ore connected to the com

m
unity and reduce the perception that 

“there’s nothing to do here.” A
dditionally, offering on-cam

pus w
orkshops, internships, and 

netw
orking sessions w

ould allow
 students to build relationships w

ith local organizations before 
graduation. B

y being present, accessible, and proactive, com
m

unity leaders can better position 
them

selves to recruit talented graduates from
 our university. 

 
C

onclusion: 
O

verall, this experience has been incredibly m
eaningful and has strengthened m

y com
m

itm
ent to 

supporting student success at A
labam

a State U
niversity. Through m

y conversations w
ith peers, I 

gained a deeper understanding of how
 im

portant it is for students to feel inform
ed, connected, 

and supported both on cam
pus and w

ithin the broader A
labam

a com
m

unity. I also learned how
 to 

advocate m
ore effectively, especially w

hen engaging w
ith state professionals and com

m
unity 

leaders. This opportunity allow
ed m

e to grow
 as a leader w

hile helping others gain valuable 
know

ledge about the resources available to them
. I am

 grateful to everyone w
ho participated, 

offered feedback, and encouraged these efforts. Shoutout to m
y cohort, it w

as a pleasure w
orking 

w
ith all of you and to the H

igherED
 Partnership,thank you for allow

ing m
e to contribute to this 

w
ork and for trusting m

e to help elevate the student experience at A
SU

. 

 



w
ith

 
lo

cal 
b

u
sin

esses, 
to

 
p

ro
vid

e 
stu

d
en

ts 
w

ith
 

tan
gib

le 
n

ext 
step

s 
an

d
 

n
etw

o
rk

in
g 

o
p

p
o

rtu
n

ities. 
 R

eco
m

m
en

d
a
tio

n
s: 

B
ased

 o
n
 y

o
u
r p

resen
tatio

n
 an

d
 feed

b
ack

 fro
m

 y
o
u
r p

eers, w
h
at are so

m
e reco

m
m

en
d
atio

n
s y

o
u
 

m
ig

h
t m

ak
e to

 co
m

m
u
n
ity

 lead
ers aim

in
g
 to

 recru
it g

rad
u
ates fro

m
 y

o
u
r u

n
iv

ersity
?
 

B
ased

 
o

n
 

m
y 

p
resen

tatio
n

s 
an

d
 

p
eer 

feed
b

ack
, 

I 
w

o
u

ld
 

reco
m

m
en

d
 

th
at 

co
m

m
u

n
ity 

lead
ers 

an
d

 
em

p
lo

yers 
tak

e 
a 

m
o

re 
p

ro
active 

an
d

 
visib

le 
ap

p
ro

ach
 

to
 

recru
itin

g grad
u

ates. F
irst, th

ere n
eed

s to
 b

e stro
n

ger co
llab

o
ratio

n
 b

etw
een

 u
n

iversities 
an

d
 

lo
cal 

in
d

u
stries 

to
 

create 
in

tern
sh

ip
 

p
ip

elin
es 

th
at 

lead
 

d
irectly 

to
 

fu
ll-tim

e 
em

p
lo

ym
en

t. Seco
n

d
, co

m
p

an
ies sh

o
u

ld
 en

gage w
ith

 stu
d

en
ts earlier in

 th
eir acad

em
ic 

careers, n
o

t ju
st d

u
rin

g sen
io

r year, to
 b

u
ild

 relatio
n

sh
ip

s an
d

 b
ran

d
 aw

aren
ess. T

h
ird

, 
h

igh
ligh

tin
g co

m
p

etitive salaries, career ad
v

an
cem

en
t o

p
p

o
rtu

n
ities, an

d
 q

u
ality

-o
f-life 

b
en

efits in
 A

lab
am

a is essen
tial to

 ch
an

gin
g stu

d
en

t p
ercep

tio
n

s. A
d

d
itio

n
ally, creatin

g
 

m
en

to
rsh

ip
 p

ro
gram

s th
at co

n
n

ect stu
d

en
ts w

ith
 yo

u
n

g p
ro

fessio
n

als alread
y su

cceed
in

g 
in

 
th

e state 
can

 
h

elp
 

m
ak

e 
career 

p
ath

s 
feel m

o
re 

attain
ab

le. 
F

in
ally, 

in
vestin

g 
in

 
in

n
o

vatio
n

, 
en

trep
ren

eu
rsh

ip
, 

an
d

 
d

iverse 
career 

field
s 

w
ill 

m
ak

e 
A

lab
am

a 
m

o
re 

attractiv
e to

 grad
u

ates w
ith

 a w
id

e ran
ge o

f in
terests an

d
 sk

ills. 
 

C
o
n

c
lu

sio
n

: 

W
rap it up! Sum

m
ary, last points or ideas about your experience, thank yous etc. 

T
h

is exp
erien

ce h
as b

een
 in

cred
ib

ly valu
ab

le in
 stren

gth
en

in
g m

y co
m

m
u

n
icatio

n
 sk

ills, 

lead
ersh

ip
 ab

ilities, an
d

 u
n

d
erstan

d
in

g o
f w

o
rk

fo
rce d

evelo
p

m
en

t in
 A

lab
am

a. P
resen

tin
g 

to
 o

ver 1
0

0
 stu

d
en

ts allo
w

ed
 m

e to
 n

o
t o

n
ly sh

are im
p

o
rtan

t in
fo

rm
atio

n
 b

u
t also

 listen
 

an
d

 learn
 fro

m
 m

y p
eers’ p

ersp
ectives. It rein

fo
rced

 m
y b

elief th
at stu

d
en

ts are w
illin

g to
 

co
n

trib
u

te to
 A

lab
am

a’s gro
w

th
 if th

ey feel su
p

p
o

rted
 an

d
 see clear o

p
p

o
rtu

n
ities fo

r 

su
ccess. I am

 gratefu
l fo

r th
e o

p
p

o
rtu

n
ity to

 serve, en
gage w

ith
 m

y cam
p

u
s co

m
m

u
n

ity, an
d

 

co
n

trib
u

te to
 co

n
versatio

n
s ab

o
u

t b
u

ild
in

g a stro
n

ger, m
o

re eco
n

o
m

ically stab
le A

lab
am

a. I 

lo
o

k
 fo

rw
ard

 to
 co

n
tin

u
in

g th
is w

o
rk

 o
u

tsid
e o

f th
e SR

C
 an

d
 h

elp
in

g b
rid

ge th
e gap

 

b
etw

een
 stu

d
en

ts, u
n

iversities, an
d

 th
e w

o
rk

fo
rce. 
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 E
llan

o
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lu
sser 

S
tu

d
en

t R
eten

tio
n
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o
u
n
cil 

T
h
e U

n
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ersity
 o

f A
lab

am
a 

S
R

C
 F

in
al R

ep
o
rt 2

5
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A
p
ril 2

0
th

, 2
0
2
6
 

In
tro

d
u

ctio
n

: 

M
y
 n

am
e is E

llan
o
ra S

lu
sser, an

d
 I am

 a so
p
h
o
m

o
re at th

e U
n
iv

ersity
 o

f A
lab

am
a 

stu
d
y

in
g
 A

p
p
arel an

d
 T

ex
tiles w

ith
 co

n
cen

tratio
n

s in
 A

p
p
arel D

esig
n
 an

d
 F

ash
io

n
 R

etailin
g
, 

alo
n
g
 w

ith
 m

in
o
rs in

 S
ales an

d
 D

ig
ital C

o
n
su

m
er E

n
g
ag

em
en

t. I w
an

ted
 to

 serv
e o

n
 th

e 

S
tu

d
en

t R
eten

tio
n
 C

o
m

m
ittee (S

R
C

) after p
articip

atin
g
 in

 th
e A

n
ch

o
r T

u
scalo

o
sa p

ro
g
ram

 an
d
 

F
u
el A

lab
am

a in
itiativ

es. T
h
ese p

ro
g
ram

s h
ig

h
lig

h
ted

 th
e b

en
efits o

f stay
in

g
 in

 A
lab

am
a fo

r 

ed
u
catio

n
 an

d
 career o

p
p

o
rtu

n
ities, as w

ell as th
e im

p
act o

n
 b

o
th

 stu
d
en

ts an
d
 th

e state 

eco
n
o
m

y
. 

T
h
ro

u
g
h
 th

ese ex
p

erien
ces, I realized

 h
o
w

 v
alu

ab
le it is to

 sh
are th

e b
en

efits o
f 

A
lab

am
a w

ith
 o

th
er stu

d
en

ts in
 a d

irect an
d
 m

ean
in

g
fu

l w
ay

. I jo
in

ed
 S

R
C

 to
 g

iv
e o

th
er 

stu
d
en

ts a sim
ilar p

ersp
ectiv

e w
ith

o
u
t n

eed
in

g
 to

 g
o
 th

ro
u
g
h
 m

u
ltip

le p
ro

g
ram

s. O
n
e o

f th
e 

m
o
st im

p
o
rtan

t th
in

g
s I learn

ed
 th

is y
ear is h

o
w

 m
u
ch

 o
n
e v

o
ice can

 im
p
act ch

an
g
e. S

p
eak

in
g
 

to
 o

v
er 4

0
0
 stu

d
en

ts acro
ss cam

p
u
s sh

o
w

ed
 m

e th
at ev

en
 a sin

g
le co

n
v
ersatio

n
 can

 sh
ift 

p
ersp

ectiv
es an

d
 in

flu
en

ce fu
tu

re d
ecisio

n
s. 

P
resen

ta
tio

n
 O

v
erv

iew
: 

I p
resen

ted
 to

 ap
p
ro

x
im

ately
 4

0
0
 fresh

m
en

, 1
6
 so

p
h
o
m

o
res, 2

 ju
n
io

rs, an
d
 4

 p
o
st-

g
rad

u
ate ad

u
lts acro

ss tw
o
 p

resen
tatio

n
s. M

y
 first p

resen
tatio

n
 w

as w
ith

 th
e F

resh
m

an
 F

o
ru

m
 

class, w
h
ere I sp

o
k
e to

 fresh
m

en
 an

d
 a sm

all g
ro

u
p
 o

f staff/ad
u
lt p

articip
an

ts. I se
lected

 th
is 
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g
ro

u
p
 b

ecau
se fresh

m
en

 are in
 a k

ey
 d

ecisio
n

-m
ak

in
g
 stag

e an
d
 still fo

rm
in

g
 th

eir co
n
n
ectio

n
 

to
 th

e state, m
ak

in
g
 th

em
 id

eal fo
r stu

d
en

t reten
tio

n
 m

essag
in

g
. I also

 ch
o
se th

is g
ro

u
p
 d

u
e to

 

accessib
ility

 an
d
 th

e o
p
p
o
rtu

n
ity

 to
 reach

 a larg
e au

d
ien

ce efficie
n
tly

. 

M
y
 seco

n
d
 p

resen
tatio

n
 w

as w
ith

in
 m

y
 so

ro
rity

, w
h
ere I sp

o
k
e to

 so
p
h
o
m

o
res, ju

n
io

rs, 

an
d
 fresh

m
en

. A
lth

o
u
g
h
 sm

aller in
 size, th

is g
ro

u
p
 allo

w
ed

 fo
r m

o
re d

iscu
ssio

n
 an

d
 

en
g
ag

em
en

t. F
o
r fresh

m
en

, I em
p
h
asized

 ex
p
erien

ces su
ch

 as n
atio

n
al p

ark
s, fo

o
tb

all g
am

e
s, 

co
n
certs, an

d
 festiv

als to
 h

ig
h
lig

h
t th

e lifesty
le an

d
 en

jo
y
m

en
t A

lab
am

a o
ffers. F

o
r 

u
p
p
erclassm

en
, I fo

cu
sed

 m
o
re o

n
 co

st o
f liv

in
g
, in

tern
sh

ip
s, an

d
 career o

p
p
o
rtu

n
ities, 

em
p
h
asizin

g
 A

lab
am

a as a sm
art fin

an
cial an

d
 p

ro
fessio

n
al d

ecisio
n
 as w

ell as a fu
n
 p

lace to
 

liv
e. 

E
v
a
lu

a
tio

n
 

O
v
erall, I b

eliev
e m

y
 p

resen
tatio

n
s w

ere effectiv
e b

ecau
se th

ey
 g

en
erated

 th
o
u
g
h
tfu

l 

q
u
estio

n
s an

d
 m

ean
in

g
fu

l en
g
ag

em
en

t fro
m

 m
y
 au

d
ien

ce. M
an

y
 stu

d
en

ts ask
ed

 fo
llo

w
-u

p
 

q
u
estio

n
s ab

o
u
t m

y
 p

erso
n
al ex

p
erien

ces an
d
 th

e o
p
p
o
rtu

n
ities I d

iscu
ssed

, w
h
ich

 sh
o
w

ed
 

g
en

u
in

e in
terest an

d
 reflectio

n
. I w

as ab
le to

 an
sw

er co
n
fid

en
tly

 b
ased

 o
n
 m

y
 o

w
n
 ex

p
erien

ces 

liv
in

g
 an

d
 stu

d
y
in

g
 in

 A
lab

am
a, w

h
ich

 h
elp

ed
 stren

g
th

en
 m

y
 cred

ib
ility. 

If I w
ere to

 co
m

p
lete th

is ex
p
erien

ce ag
ain

, I w
o
u
ld

 aim
 to

 p
resen

t to
 a m

o
re d

iv
erse 

ran
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o
p
p
o
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n
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le th

ro
u
g
h
o
u
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am
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d
en
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b
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 m
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tern

sh
ip

s w
o
u
ld
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n
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p
ro

v
e v
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ility

. 

A
d
d
itio

n
ally

, o
fferin

g
 in

cen
tiv

es su
ch

 as h
o
u
sin

g
 su

p
p
o
rt o

r stru
ctu

red
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tern
sh

ip
 

p
ath

w
ay

s co
u
ld

 en
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e m
o
re stu

d
en
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tren

g
th

en
in

g
 p

artn
ersh

ip
s 

b
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 u

n
iv
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u
sin

esses, an
d
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rg
an

izatio
n
s w

o
u
ld
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 h

elp
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o
re 

o
p
p
o
rtu

n
ities an

d
 m

ak
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in
g
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 A
lab

am
a a m

o
re attractiv

e lo
n
g

-term
 o

p
tio

n
 fo

r g
rad

u
ates. 

C
o
n

clu
sio

n
: 

T
h
is ex

p
erien

ce h
as b

een
 in

cred
ib
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 rew

ard
in

g
, an

d
 I am

 g
ratefu

l fo
r th

e o
p

p
o
rtu

n
ity

 to
 

serv
e o

n
 S

R
C

. It h
as stren

g
th

en
ed

 m
y
 co

m
m

u
n
icatio

n
 sk

ills an
d
 d

eep
en

ed
 m

y
 ap

p
reciatio

n
 fo

r 

th
e state o

f A
lab

am
a. I w

o
u
ld
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ig

h
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 reco
m

m
en
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 th

is ex
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th
ers an

d
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o
u
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o
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 p
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n
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lab
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g
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M
y
 n

am
e is A

sh
ly

n
 H

ill, I am
 a sen

io
r m

ajo
rin

g
 in

 K
in

esio
lo

g
y
 at th

e 

U
n
iv

ersity
 o

f A
lab

am
a at B

irm
in

g
h
am

. I am
 a p

ro
u
d
 w

o
m

an
 o

f th
e A

lp
h
a K

ap
p

a 

A
lp

h
a S

o
ro

rity
 In

co
rp

o
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 an
d
 in

v
o
lv

ed
 in

 a v
ariety

 o
f o

rg
an

izatio
n
s an

d
 b

o
ard

s 

o
n
 m

y
 cam

p
u
s. I b

eliev
e th

at th
e v

o
ice o

f th
e stu

d
en

ts is w
h
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eep
s U

A
B

 d
iv

erse 

an
d
 co

n
n
ected

 w
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 th
eir stu

d
en

ts to
 attract stu

d
en

ts fro
m

 ev
ery

 w
alk

 o
f life. I 

w
an

ted
 to

 serv
e o

n
 th

e S
tu

d
en

t R
eten

tio
n
 C

o
u
n
cil to

 tak
e w

h
at I h

av
e learn

ed
 at 

U
A

B
 an

d
 ap

p
ly

 it o
n
 a larg

er scale. I w
an

ted
 to

 b
e a v

o
ice th

at w
o
u
ld

 fo
rce lo

cal 

lead
ers to

 th
in

k
 o

f w
h
at y

o
u
n
g
 p

eo
p
le n

eed
 in

 A
lab

am
a. B

ein
g
 b

o
rn

 an
d
 raised

 in
 

A
lab

am
a, I h

av
e ex

p
erien

ced
 th

e g
o
o
d
 an

d
 b

ad
 sid

es o
f m

y
 b

eau
tifu

l state b
u
t, 

b
ein

g
 ab

le to
 h

ig
h
lig

h
t an

d
 ex

p
an

d
 o

n
 w

h
at w

o
u
ld

 h
elp

 g
ro

w
 w

as tru
ly

 im
p
actfu

l. I 

learn
ed

 th
at th

ere is so
 m

u
ch

 m
o
re to

 A
lab

am
a th

an
 w

h
at p

eo
p
le m

ay
 k

n
o
w

. It is a 

v
ariety

 o
f ex

p
erien

ces th
at are n

o
t k

n
o
w

n
 aro

u
n
d
 th

e state th
at n

eed
 m

o
re atten

tio
n
 

to
 attract m

o
re p

eo
p
le to

 th
e area. 

F
o
r m
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 p

resen
tatio

n
s, b

ein
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art o
f a D

9
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ro
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 I w
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le to
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u
n
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1
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0
+

 d
ifferen

t m
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f th
e d

ifferen
t o

rg
an

izatio
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 w
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le to
 sh
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so
m

e o
f th

e p
an

h
ellen

ic so
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rities in
 a sm
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. I feel th
ese g

ro
u
p
s w
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o
re im

p
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l b
ecau

se th
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ery

 im
p
actfu

l an
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u
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 d
ifferen
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u
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 sp
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o
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e D
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h
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 o
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en
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en
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n
g
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e o
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rtu

n
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se b
ein

g
 b

lack
 in
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lab
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a 
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s th
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f w
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 m
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e a liv
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an
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e n
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e p
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e p
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settlin
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m
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ifferen
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f A
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a su
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 M

o
b
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st H

o
o
v
er. W
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 d
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 I p
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 o

f w
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A
lab

am
a? 

M
y
 p

resen
tatio

n
s w

ere effectiv
e an

d
 h

ad
 tran

sitio
n
al co

n
v
ersatio

n
s th

at 

allo
w

ed
 th

e g
ro

u
p
 to

 b
u
ild

 o
n
 w

h
at th

ey
 k

n
o
w

 an
d
 lo

v
e ab

o
u
t A

lab
am

a. I d
o
 

b
eliev

e th
at m

o
re stu

d
en

ts are co
n

sid
erin

g
 life in

 A
lab

am
a, ju

st o
u
tsid

e o
f 

B
irm

in
g
h
am

. M
an

y
 o

f th
e stu

d
en

ts felt “trap
p
ed

” in
 B

irm
in

g
h
am

 d
u
e to

 th
is b

ein
g
 

w
h
ere th

ey
 h

av
e m

atu
red

 in
 co
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e. A

fter d
iscu

ssin
g
 th
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g
e o

f o
p
p
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rtu

n
ities 

an
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en
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f n
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u
th

 A
lab
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es o
f A

lab
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a b
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T
h
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o
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p
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g
 statistic

 w
as th

at A
lab

am
a h

as th
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w
est co

st o
f liv

in
g
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w
ed

 b
y
 p
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ty

 o
f w

ay
s to
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w
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 careers lo
cally

. T
h
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e o
f a w

eak
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b
 

m
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et d
id
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u
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b
ack

 fo
r so

m
e stu

d
en

ts in
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u
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f h
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 m
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r m
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d
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p
in

io
n
s o

n
 to

p
ics w
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 w
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 m
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 h
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 p
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 d
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t b
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eed
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 m
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t d
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 d
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 b
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r o
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e o
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e m
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 p
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r b
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Introduction: 

M
y nam

e is Ayden M
cA

rthur, and I'm
 a student at the U

niversity of A
labam

a in H
untsville. I 

w
anted to serve on the SR

C
 because I've alw

ays w
anted to be a part of som

ething bigger than just m
y 

ow
n college experience. It felt like a real chance to m

ake an im
pact that actually m

attered. Looking back 
on this year, probably the biggest thing I took aw

ay is just how
 great A

labam
a really is. I didn't fully 

appreciate it before, but this experience helped m
e see everything this state has to offer. 

 Presentation O
verview

: 

This year, I gave tw
o presentations —

 one to m
y fraternity brothers in Pi K

appa A
lpha and one to 

m
y peers in SG

A
. B

etw
een the tw

o, I got to reach around 120 students. I picked these groups m
ainly 

because they w
ere the m

ost accessible to m
e, and I knew

 I could have real conversations w
ith them

. I also 
tried to m

ake each presentation fit the group I w
as talking to rather than just giving the sam

e speech 
tw

ice. W
ith m

y Pike brothers, I focused m
ore on outdoor recreation and things to do in A

labam
a, since I 

knew
 that'd land better w

ith them
. W

ith SG
A

, I leaned into civic engagem
ent since that's m

ore their thing. 
I think that approach m

ade a big difference. 

 Evaluation: 

B
oth presentations seem

ed to go over pretty w
ell. People w

ere engaged, and the vibe in the room
 

felt positive, so I left feeling good about how
 things w

ent. I didn't get a w
hole lot of form

al feedback, but 
honestly, the reactions in the m

om
ent told m

e enough. If I'm
 being real, I w

ouldn't change m
uch about 

how
 I did it. I think choosing groups I w

as already com
fortable w

ith and adjusting the content for each 
audience w

ere the right m
oves, and I'd do the sam

e thing again. 

 R
ecom

m
endations: 

The biggest thing I'd tell com
m

unity leaders is to really push just how
 m

uch stuff there is to do in 
H

untsville. Seriously, there is som
ething going on every single day for just about every type of person. I 

think a lot of students don't fully realize that until it's pointed out to them
. W

hen young graduates are 
deciding w

here to settle dow
n, the quality of life outside of w

ork m
atters a lot. H

untsville has that in a big 
w

ay: outdoor activities, local events, civic stuff, you nam
e it. If leaders can get that m

essage in front of 
students early, I think it goes a long w

ay in keeping graduates in A
labam

a. 

     



C
onclusion: 

O
verall, this w

as honestly just a really fun experience, and I'm
 glad I did it. O

n top of w
hatever 

im
pact I m

ade, I personally got a lot out of it, too, especially w
ith public speaking. I'm

 w
ay m

ore 
com

fortable presenting than I w
as before, and that's som

ething I'll carry w
ith m

e. It felt good to be part of 
som

ething m
eaningful, and I feel like I accom

plished w
hat I set out to do. I just w

ant to say a big thank 
you to everyone on the SR

C
 staff. You all m

ade this an am
azing experience, and I really appreciate the 

opportunity.  
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How well do
you know
Alabama?
Answers

1) T: It became a permanent seat of1) T: It became a permanent seat of

government in 1846.government in 1846.

2) Northern Flicker: Also known as2) Northern Flicker: Also known as

the Yellow-Hammer.the Yellow-Hammer.

3) T: Alabama was the first U.S. State3) T: Alabama was the first U.S. State

to declare Christmas a legal holidayto declare Christmas a legal holiday

in 1836.in 1836.

4) 67 counties4) 67 counties

5) Some examples include5) Some examples include

Montgomery Whitewater, Little RiverMontgomery Whitewater, Little River

Canyon National Preserve, and more!Canyon National Preserve, and more!

6) T: Alabama has among the top 256) T: Alabama has among the top 25

most affordable places to live in themost affordable places to live in the

united states.united states.  

GREAT JOB!!!GREAT JOB!!!

1) T: It became a permanent seat of
government in 1846.

2) Northern Flicker: Also known as
the Yellow-Hammer.

3) T: Alabama was the first U.S. State
to declare Christmas a legal holiday
in 1836.

4) 67 counties

5) Some examples include
Montgomery Whitewater, Little River
Canyon National Preserve, and more!

6) T: Alabama has among the top 25
most affordable places to live in the
united states. 

GREAT JOB!!!

RETAINRETAIN
ALABAMAALABAMA
RETAIN
ALABAMA

Retain Alabama is an initiativeRetain Alabama is an initiative

from the Alabama Statefrom the Alabama State

legislature and the Alabamalegislature and the Alabama

Innovation Corporation,Innovation Corporation,

designed to focus on in-statedesigned to focus on in-state

college and university studentscollege and university students

and encourage them to remainand encourage them to remain

in Alabama to live and workin Alabama to live and work

upon or following graduation.upon or following graduation.

There are so manyThere are so many

opportunities not just foropportunities not just for

students, but for graduates tostudents, but for graduates to

make their mark right here inmake their mark right here in

Sweet Home Alabama!Sweet Home Alabama!

Retain Alabama is an initiative
from the Alabama State
legislature and the Alabama
Innovation Corporation,
designed to focus on in-state
college and university students
and encourage them to remain
in Alabama to live and work
upon or following graduation.

There are so many
opportunities not just for
students, but for graduates to
make their mark right here in
Sweet Home Alabama!
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you know
Alabama?

The Higher EducationThe Higher Education

Partnership...Partnership...  
ccommunicates the value ofommunicates the value of

higher education inhigher education in

bettering the lives ofbettering the lives of

Alabamians.Alabamians.  
rrepresent Alabama’s 14epresent Alabama’s 14

public universities.public universities.

hhosts the SRCosts the SRC

hhost the STARS programost the STARS program

thrive on thrive on bringing togetherbringing together

student leaders to advocatestudent leaders to advocate

for solutions to key issues infor solutions to key issues in

the State.the State.

www.higheredpartners.orgwww.higheredpartners.org

The Higher Education
Partnership... 

communicates the value of
higher education in
bettering the lives of
Alabamians. 
represent Alabama’s 14
public universities.
hosts the SRC
host the STARS program
thrive on bringing together
student leaders to advocate
for solutions to key issues in
the State.

www.higheredpartners.org

1) T/F: The capital of Alabama1) T/F: The capital of Alabama

is Montgomery.is Montgomery.

2) What is Alabama’s state2) What is Alabama’s state

bird?bird?

3) T/F: Alabama was the first3) T/F: Alabama was the first

U.S. State to declare ChristmasU.S. State to declare Christmas

a legal holiday in 1836.a legal holiday in 1836.

4) How many counties does4) How many counties does

Alabama have?Alabama have?

5) What are some attractions5) What are some attractions

that Alabama has?that Alabama has?  

6) T/F: Alabama has among the6) T/F: Alabama has among the

top 25 most affordable placestop 25 most affordable places

to live in the united states.to live in the united states.  

*See answers on the back*See answers on the back

1) T/F: The capital of Alabama
is Montgomery.

2) What is Alabama’s state
bird?

3) T/F: Alabama was the first
U.S. State to declare Christmas
a legal holiday in 1836.

4) How many counties does
Alabama have?

5) What are some attractions
that Alabama has? 

6) T/F: Alabama has among the
top 25 most affordable places
to live in the united states. 

*See answers on the back

Out of 67 counties the StudentOut of 67 counties the Student

Retention Council or SRC hasRetention Council or SRC has

picked representatives frompicked representatives from

public four-year institutions inpublic four-year institutions in

the 14 counties to bring athe 14 counties to bring a

student voice to the table andstudent voice to the table and

share about the work of Retainshare about the work of Retain

Alabama with you, our peers,Alabama with you, our peers,

and to represent your thoughts,and to represent your thoughts,

opinions, and concerns to Stateopinions, and concerns to State

and Community leaders.and Community leaders.

Follow the SRC On Instagram:Follow the SRC On Instagram:

@src.al@src.al

Out of 67 counties the Student
Retention Council or SRC has
picked representatives from
public four-year institutions in
the 14 counties to bring a
student voice to the table and
share about the work of Retain
Alabama with you, our peers,
and to represent your thoughts,
opinions, and concerns to State
and Community leaders.

Follow the SRC On Instagram:
@src.al

STUDENTSTUDENT
RETENTIONRETENTION
COUNCILCOUNCIL

STUDENT
RETENTION
COUNCIL



TRIVIA GAMETRIVIA GAME

HOW WELL DO YOU KNOWHOW WELL DO YOU KNOW
THE STATE OF ALABAMA?THE STATE OF ALABAMA?

TRIVIA GAME
HOW WELL DO YOU KNOW
THE STATE OF ALABAMA?

START



HOW TO PLAYHOW TO PLAYHOW TO PLAY
THERE WILL BE 2 DIFFERENT TYPES OFTHERE WILL BE 2 DIFFERENT TYPES OF

QUESTIONS!QUESTIONS!
THERE WILL BE 2 DIFFERENT TYPES OF

QUESTIONS!

MULTIPLE
CHOICE

TRUE OR
FALSE

CONTINUE



TRUE

TRUE OR FALSETRUE OR FALSETRUE OR FALSE

THE CAPITAL OF ALABAMA
IS MONTOGMERY.

FALSE



TRUE

THE CAPITAL OF ALABAMA
IS MONTOGMERY.

It became a permanent seat of government in
1846.



A. NORTHERN
FLICKER

MULTIPLEMULTIPLE
CHOICECHOICE
MULTIPLE
CHOICE

WHAT IS ALABAMA’S
STATE BIRD?

B.SPARROW

C. HOOPOE D. WOODPECKER



A. NORTHERN
FLICKER

WHAT IS ALABAMA’S
STATE BIRD?

Also known as the Yellow-Hammer, it nests in woodland
areas with dead trees or poles. Its nickname comes from a

Huntsville cavalry unit who were called the “yellowhammer
company” because of the “yellow bits of cloth on the
sleeves, collars, and coattails of their new uniforms.” 

https://www.outdooralabama.com/woodpeckers/northern-flicker
https://www.outdooralabama.com/woodpeckers/northern-flicker


TRUE

TRUE OR FALSETRUE OR FALSETRUE OR FALSE

ALABAMA WAS THE FIRST
U.S. STATE TO DECLARE
CHRISTMAS A LEGAL
HOLIDAY IN 1836.

FALSE



TRUE

TRUE OR FALSETRUE OR FALSETRUE OR FALSE

ALABAMA WAS THE FIRST
U.S. STATE TO DECLARE
CHRISTMAS A LEGAL
HOLIDAY IN 1836.

FALSE



A. 32

MULTIPLEMULTIPLE
CHOICECHOICE
MULTIPLE
CHOICE

HOW MANY COUNTIES
DOES ALABAMA HAVE?

B. 14

C.67 D. 5



C.67

HOW MANY COUNTIES
DOES ALABAMA HAVE?

There are 67 counties in AL with Baldwin as the largest county in
Alabama and Etowah county as the smallest county in Alabama. 

Out of those 67 counties the Student Retention Council or SRC has
picked representatives from public four-year institutions in the 14

counties to bring a student voice to the table and share about the work of
Retain Alabama with you, our peers, and to represent your thoughts,

opinions, and concerns to State and Community leaders.



THE HIGHER EDUCATION
PARTNERSHIP

The Higher Education Partnership communicates the value of higher
education in bettering the lives of Alabamians. They represent Alabama’s

14 public universities.

In addition to hosting the SRC, they host the STARS program, bringing
together student leader to advocate for solutions to key issues in the

State.

www.higheredpartners.org



Retain Alabama is an initiative from the Alabama State legislature and
the Alabama Innovation Corporation, designed to focus on in-state
college and university students and encourage them to remain in

Alabama to live and work upon or following graduation.

We started small, taking steps to ensure positive impacts before going
full swing. Now, thanks to new developments across the state–and

across the country–this place is booming! There are so many
opportunities not just for students, but for graduates to make their

mark right here in Sweet Home Alabama!

THE HIGHER EDUCATION
PARTNERSHIP



Quality of life

Cost of Living

Career Opportunities

WHY ALABAMA?



A. MONTGOMERY
WHITEWATER

MULTIPLEMULTIPLE
CHOICECHOICE
MULTIPLE
CHOICE

QUALITY OF LIFE:
WHAT ARE SOME

ATTRACTIONS THAT
ALABAMA HAS? 

B. NATIONAL
PEANUT FESTIVAL

C.LITTLE RIVER
CANYON NATIONAL

PRESERVE

D. THE CIVIL
RIGHTS MEMORIAL

CENTER



A. MONTGOMERY WHITEWATER

B. NATIONAL PEANUT FESTIVAL

C.LITTLE RIVER CANYON NATIONAL PRESERVE

D. THE CIVIL RIGHTS MEMORIAL CENTER

The newly built Montgomery Whitewater offers rafting, kayaking, ziplining, and more. Some cool features
including walking trails, dining, live entertainment and a variety of adventurous activities. 

Alabama also hosts the National Peanut Festival, the annual National Shrimp Festival in Gulf Shores, and a host of
breweries and vineyards statewide.

Alabama is home to dozens of state and national parks and sites, including the Selma to Montgomery National
Historic Trail and Little River Canyon National Preserve. Here, you can enjoy activities like golfing, hiking,

mountain biking, and ziplining!

Alabama is home to dozens of state and national parks and sites, including the Selma to Montgomery National
Historic Trail and Little River Canyon National Preserve. Here, you can enjoy activities like golfing, hiking,

mountain biking, and ziplining!



BONUS!!!BONUS!!!BONUS!!!

QUALITY OF LIFE:
CAN YOU NAME ANY MORE
ATTRACTIONS, PLACES, OR

HANGOUT SPOTS IN
ALABAMA? 



TRUE

TRUE OR FALSETRUE OR FALSETRUE OR FALSE

COST OF LIVING:
ALABAMA HAS AMONG THE
TOP 25 MOST AFFORDABLE
PLACES TO LIVE IN THE

UNITED STATES. 

FALSE



TRUE

TRUE OR FALSETRUE OR FALSETRUE OR FALSE

COST OF LIVING:
ALABAMA HAS AMONG THE
TOP 25 MOST AFFORDABLE
PLACES TO LIVE IN THE

UNITED STATES. 
FALSE

https://realestate.usnews.com/real-estate/articles/best-affordable-places-to-live-in-the-us
https://realestate.usnews.com/real-estate/articles/best-affordable-places-to-live-in-the-us


COST OF LIVING:

The top 25 most affordable places to live in the United States are
Anniston, AL at #9 Dothan AL at #18 according to U.S. News & World

Report.
Compared with all other states, Alabama is ranked #10 in cost of living.

Average grocery costs here are 3 percent lower than the national average.
The cost of living in Alabama for a single person is about $2,203 a month.
Alabama is the fourth cheapest place in the U.S. to buy a house, with an

average price of $203,153.
The typical apartment-dweller in Alabama spends $1,000 a month on

housing.

https://realestate.usnews.com/real-estate/articles/best-affordable-places-to-live-in-the-us
https://realestate.usnews.com/real-estate/articles/best-affordable-places-to-live-in-the-us
https://www.rocketmortgage.com/learn/cheapest-states-to-buy-a-house


CAREER OPPORTUNITIES
Birmingham is a very valuable city within the state of Alabama and is extremely attractive to young professionals looking to start

a career. Top employers in the area are UAB Medical, Regions Financial Corporation, and Brookwood Baptist Health.

Alabama is home to a significant amount of job opportunities for college graduates seeking employment. Huntsville, Birmingham,
Mobile and many other areas of the state all bring unique and lucrative opportunities to the table- 

the only thing missing is you!

Mobile, Alabama hosts an enormous amount of economic opportunity-and with economic opportunity existing, that means job
opportunities exist. Major employers such as Airbus, Alabama Port Authority and the University of South Alabama want Alabama

college graduates to come work for them.

North Alabama is home to a tremendous amount of workforce opportunity for young professionals, with NASA, Redstone Arsenal,
and HudsonAlpha to list a few.

Central Alabama is home to growing tech corridors and the State’s capitol, offering careers in management, local politics,
nonprofits, organizing, engineering and forestry. 

The south-eastern area of Central Alabama, including Montgomery, Troy, Auburn, Alexander City, and more. A large part of
Alabama’s agriculture practices take place in the southern part of Central Alabama



CAREER OPPORTUNITIES:
AUM JOB FINDING RESOURCES

AUM Career Development Center (located on the 3rd floor of the Taylor Center room 323): An AUM
resource that provides students…

+ A career specialist in Handshake
+ A resume reviewer

+ Mock interviews
+ A student interview suite

+ An advisor to help them find jobs, internships, and job shadowing opportunities
State of Alabama Day at Auburn University at Montgomery

Career Fairs



CIVIC ENGAGEMENT
We are working to prevent biases and barriers throughout the talent journey, including

recruiting effectiveness, work environment and pay data.

Major companies in the state, like NACME, work to provide opportunities for underrepresented
communities, including recruitment of new and diverse talent and providing scholarships and

aid to STEM students.

Local civic groups provide many opportunities for young professionals to engage in leadership.

Many young professionals in Alabama are able to get involved and make a difference in their
community - from running for office, to serving through civic clubs and religious organizations

and beyond.



ALL IN ALABAMA

“All in Alabama is an ACHE statewide initiative aimed at retaining
current and former graduates within the state. By keeping these

highly qualified and educated individuals in Alabama’s
workforce, the initiative seeks to enhance the state’s educational

attainment and workforce capacity, leading to a stronger
economy and improved quality of life for all Alabamians.” 

According to the Alabama Commision on Higher Education, but
there’s more to it than that! Alabama is thriving now more than

ever, and it’s up to us to take advantage of that. More information
on cities, jobs, and fun can be found here!

https://www.ache.edu/index.php/reengage-alabama/
https://www.ache.edu/index.php/reengage-alabama/
https://www.ache.edu/index.php/reengage-alabama/
https://www.ache.edu/index.php/reengage-alabama/
https://www.ache.edu/index.php/reengage-alabama/
https://www.ache.edu/index.php/reengage-alabama/
https://allinal.org/about-5/


OTHER RESOURCES
Seekalabama.com - A guide to any and all outdoor recreational

activities in Alabama.

handshake.com - By using your aum login, this is a resource through
the school that provides jobs, internships, and potential

opportunities at a click of a finger.

AlabamaTravels.com- A guide to all things Alabama including
locations, activities, and opportunities for native and new

Alabamians.

https://seekalabama.com/activities/
https://joinhandshake.com/
https://alabama.travel/places-to-go
http://travels.com/


BONUSBONUS

ANSWER THEANSWER THE
QUESTIONQUESTION

BONUS

ANSWER THE
QUESTION

WHAT DOES SRC
STAND FOR?



ANSWERANSWERANSWER

STUDENT RETENTION
COUNCIL

FOLLOW THE SRC ON
INSTAGRAM: @SRC.AL



THANKTHANK
YOUYOU
THANK
YOU
FOR PLAYING!FOR PLAYING!FOR PLAYING!



Introduction 

 M
y nam

e is D
eShaun Lester, and I chose to serve on the SRC

 because I w
anted to 

represent m
y peers w

hile helping connect students to m
eaningful opportunities beyond 

cam
pus. I’ve alw

ays been interested in leadership and com
m

unity involvem
ent, and this 

role allow
ed m

e to grow
 both personally and professionally. O

ne im
portant thing I learned 

this year is how
 to effectively com

m
unicate w

ith different audiences. W
hether speaking to 

sm
all groups or larger classes, I realized that adapting m

y m
essage to fit the audience 

m
akes a significant difference in how

 w
ell it is received. 

 ⸻
 

 Presentation O
verview

 

 Throughout m
y tim

e on the SRC
, I conducted several presentations reaching roughly 100 

students across various groups, including the Student G
overnm

ent Association and the 
M

usic Fraternities. I selected these groups because they represented a diverse range of 
students w

ith different interests and career goals. This allow
ed m

e to tailor m
y 

presentations to better connect w
ith each audience. To m

ake m
y presentations m

ore 
engaging, I incorporated interactive elem

ents such as asking questions, sharing personal 
experiences, and using relatable exam

ples. I also included specific topics that w
ould 

resonate w
ith each group, ensuring that the inform

ation felt relevant and valuable rather 
than generic. 

 ⸻
 

 Evaluation 

 O
verall, I believe m

y presentations w
ere effective in delivering key inform

ation and 
engaging students. M

any attendees responded positively, and I received feedback that m
y 

presentations w
ere clear, inform

ative, and relatable. Som
e students m

entioned that they 



appreciated the interactive aspects, as it m
ade the experience m

ore engaging. H
ow

ever, if I 
w

ere to do this again, I w
ould w

ork on im
proving tim

e m
anagem

ent to ensure I could cover 
all points w

ithout feeling rushed. I w
ould also try to include even m

ore audience 
participation to keep students actively involved throughout the presentation. 

 ⸻
 

 Recom
m

endations 

 Based on m
y experience and feedback from

 peers, I w
ould recom

m
end that com

m
unity 

leaders focus on building genuine connections w
ith students w

hen recruiting graduates. 
Providing opportunities for direct interaction, such as netw

orking events or Q
&

A sessions, 
can m

ake a strong im
pact. Additionally, highlighting real-w

orld benefits, career grow
th 

opportunities, and success stories from
 alum

ni can m
ake recruitm

ent efforts m
ore 

appealing. It’s also im
portant to com

m
unicate in a w

ay that is clear, relatable, and tailored 
to students’ interests and goals rather than using a one-size-fits-all approach. 

 ⸻
 

 C
onclusion 

 Serving on the SRC
 and presenting to m

y peers has been a valuable experience that helped 
m

e develop m
y com

m
unication, leadership, and adaptability skills. It allow

ed m
e to step 

outside of m
y com

fort zone w
hile m

aking a positive im
pact on m

y cam
pus com

m
unity. I am

 
grateful for the opportunity to serve, as w

ell as for the support from
 m

y peers and m
entors 

throughout this process. This experience has prepared m
e for future leadership roles and 

reinforced the im
portance of effective com

m
unication and engagem

ent 

 Presentation:  

https://docs.google.com
/presentation/d/1rSE3aJW

fJeO
5kn9qZN

yARBm
U

yYt9M
d9e/edit?u

sp=drivesdk&ouid=105268808405170172146&rtpof=true&sd=true 

https://docs.google.com/presentation/d/1rSE3aJWfJeO5kn9qZNyARBmUyYt9Md9e/edit?usp=drivesdk&ouid=105268808405170172146&rtpof=true&sd=true
https://docs.google.com/presentation/d/1rSE3aJWfJeO5kn9qZNyARBmUyYt9Md9e/edit?usp=drivesdk&ouid=105268808405170172146&rtpof=true&sd=true
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 th

e feed
b
a
ck

 I rec
eiv

ed
, I w

o
u
ld

 reco
m

m
en

d
 th

a
t co

m
m

u
n
ity

 

lead
ers fo

cu
s o

n
 m

ak
in

g
 co

n
n
e
ctio

n
s w

ith
 stu

d
en

ts e
a
rly

 in
 th

eir co
lleg

iate care
ers an

d
 in

 a m
o
re 

p
erso

n
al w

ay
. P

resen
ta

tio
n
s sh

o
u
ld

 b
e tailo

red
 to

 sp
e
cific au

d
ien

ces, so
 th

e in
fo

rm
atio

n
 feels 

relev
an

t to
 th

em
. It’s a

lso
 im

p
o
rtan

t to
 m

ak
e p

resen
tatio

n
s in

terac
tiv

e an
d
 n

o
t ju

st 

in
fo

rm
atio

n
al—

stu
d

en
ts are m

o
re lik

ely
 to

 stay
 en

g
a
g
ed

 w
h
en

 th
ey

 fe
el in

v
o

lv
ed

.  

C
o
n

clu
sio

n
: 

O
v
erall, th

is ex
p
erien

ce w
as v

ery
 rew

ard
in

g
 an

d
 h

e
lp

ed
 m

e g
ro

w
 b

o
th

 p
erso

n
a
lly

 an
d
 

p
ro

fessio
n
ally

. I g
a
in

ed
 co

n
fid

en
ce in

 m
y
 p

u
b
lic sp

e
ak

in
g
 ab

ilities an
d
 learn

ed
 h

o
w

 to
 b

e
tter 

co
n
n
ect w

ith
 d

ifferen
t au

d
ien

ces. I’m
 g

ratefu
l fo

r th
e
 o

p
p
o
rtu

n
ity

 to
 serv

e o
n
 th

e S
R

C
 an

d
 to

 



sh
are v

alu
ab

le in
fo

rm
atio

n
 w

ith
 m

y
 p

e
ers. T

h
an

k
 y

o
u
 to

 ev
ery

o
n
e w

h
o
 su

p
p
o
rted

 m
e th

ro
u
g
h
o
u

t 

th
is p

ro
cess. 

L
in

k
 to

 P
resen

ta
tio

n
: 

U
N

A
 S

R
C

 P
resen

tatio
n
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 Introduction: 
M

y nam
e is A

nna G
race Silvey. I am

 a senior at Jacksonville State U
niversity. M

y m
ajor is 

H
istory, and I have a double m

inor in Political Science and G
eography. I w

anted to serve on the SR
C

 
because Jax State turned m

y dream
s into reality, and I w

ant to spread that across the state and highlight 
to college students that A

labam
a can do that for them

, too. A
nd then speak w

ith State leaders to share 
w

ith them
 the perspective of college students and w

hat they look forw
ard to w

hen it com
es to picking a 

state to live in after college.  
 

Presentation O
verview

: 
I presented to diverse groups across cam

pus, those organizations are as follow
s: H

onors C
ollege, 

SG
A

, D
elta Zeta, Lam

bda Sigm
a Sophom

ore H
onors Society, and The K

appa A
lpha O

rder. For m
y 

presentation, I centered it on JSU
 and w

hat C
alhoun County has to offer. I w

as able to reach around 100 
students. I chose these groups because they are leaders on cam

pus. I focused a lot on the cost of living, 
career opportunities, and outdoor rec options in the area.   

E
valuation 

 
Yes, they w

ere effective. A
 lot of the feedback I received w

as on the career opportunities 
that people didn’t know

 about, as w
ell as the benefits that A

labam
a has to offer. If I w

ere to change 
one thing, I w

ould m
ake m

y presentation a little m
ore state-w

ide applicable and not just so focused 
on JSU

 and C
alhoun C

ounty.  
 R

ecom
m

endations: 
I w

ould recom
m

end m
aking job opportunities m

ore accessible, as w
ell as benefits clearer and 

easier to understand. A
lso, I recom

m
end giving incentives to people w

ho m
ove to rural A

labam
a.  

B
ecause you can live in rural A

labam
a and com

m
ute to the bigger city for w

ork, but still have the quiet 
sm

all tow
n life.  

 
C

onclusion: 
 

To w
rap things up, I believe the State of A

labam
a is on the right track to retaining 

students after graduation, and I believe that w
ith these sm

all im
provem

ents, A
labam

a w
ill have 

one of the best w
orkforces in the country. I thoroughly enjoyed m

y tim
e on the council, and I 

have learned so m
uch, and I have had the opportunity to share it w

ith others.  I recom
m

end this 
program

 100%
 to all students of A

labam
a public universities.  



SR
C

 Final R
eport 

M
y nam

e is Tyreanna C
ausey, and I am

 the Presidential A
ppointee for A

uburn U
niversity 

at M
ontgom

ery. I w
anted to serve on the SR

C
 to learn m

ore about A
labam

a. I w
as born and 

raised in M
ontgom

ery and rarely left the city grow
ing up. For a long tim

e, M
ontgom

ery w
as all I 

knew
. That changed w

hen I turned 16. Since then, I’ve traveled to m
any different counties and 

continue to learn m
ore about the state I’ve lived in m

y entire life. A
labam

a has countless hidden 

gem
s tucked aw

ay in every corner, you just have to take the tim
e to find them

. B
y joining SR

C
, I 

hoped to w
ork w

ith leaders across the state and connect over w
hat A

labam
a has to offer, and it 

did exactly that. Throughout m
y tim

e in SR
C

, I learned m
any things, including w

hat SR
C

 is and 

its m
ission, the im

portance of quality of life, instinctive training, and m
ore. B

ut the biggest 

lesson I w
ill carry w

ith m
e is the im

portance of asking questions. This experience allow
ed us to 

m
eet people from

 m
any different fields and backgrounds w

ho shared their stories, resources, and 

insights w
ith us. O

ne m
om

ent that stood out to m
e w

as w
hen M

ayor G
ordon Stone spoke to us 

about his life and goals. A
t the end, he asked if w

e had any questions. N
o one responded at first, 

but A
lexi B

olton rem
inded us how

 valuable it is to take those opportunities and ask questions to 

help you stand out. Since then, I’ve carried that advice w
ith m

e to every conference and m
eeting 

I attend. It’s a life skill that helps you m
ake connections and leaves a lasting im

pression.  

A
s the Presidential A

ppointee, I had the opportunity to present to A
U

M
 students about 

A
labam

a and its resources. Through presentations and speaking w
ith students in the hallw

ay, I 

reached around 110 students. I presented to three groups, the C
om

m
unication D

epartm
ent, the 

Student G
overnm

ent A
ssociation, and students I m

et in the halls w
hile tabling. I chose the 

C
om

m
unication D

epartm
ent because they are future journalists and anchors, and I felt it w

as 

im
portant for them

 to learn m
ore about A

labam
a to inspire their w

ork. I also presented to SG
A

 



because they serve as leaders on cam
pus, and w

ith our large international population, I w
anted to 

help them
 better understand the state they represent. Lastly, I approached students in the hallw

ay 

because not everyone is involved in organizations, and this allow
ed m

e to reach a w
ider range of 

students w
ith different backgrounds and m

ajors. For the C
om

m
unication D

epartm
ent and SG

A
, I 

used a Pow
erPoint presentation w

ith optional pam
phlets. M

y Pow
erPoint w

as like a gam
e 

inspired by the m
obile gam

e Flappy B
ird w

here students w
ho answ

ered questions received a 

bracelet or a glow
‑in

‑the‑dark duck. For m
y table, I had the presentation looping on m

y 

com
puter, but I m

ainly focused on handing out pam
phlets and talking to students about w

here 

they’re from
 and their plans after college. For m

y table and one‑on
‑one conversations, I created 

pam
phlets that sum

m
arized m

y presentation. 

I believe m
y presentation w

as fairly effective. I received a lot of positive feedback about 

how
 engaging and interesting it w

as. Som
e students w

ere honest and shared that their desired 

career fields aren’t prom
inent in A

labam
a, or that better pay and m

ore progressive opportunities 

exist elsew
here. If I w

ere to do this again, I w
ouldn’t change m

uch. The gam
e w

as fun and 

innovative, and the one‑on
‑one conversations w

ere successful because I reached so m
any 

students w
ith the pam

phlets and prizes. I m
ight w

ould try to reach out to m
ore organizations to 

increase the num
ber of students I reached, but overall, the approach I used w

as enjoyable and 

effective. 

A
 recom

m
endation I w

ould m
ake to com

m
unity leaders hoping to recruit A

U
M

 graduates 

is to host tabling events featuring organizations and businesses that advisors recom
m

end. Som
e 

students m
entioned that there aren’t enough events, places, or job opportunities to keep them

 in 

A
labam

a after graduation. B
y hosting events in different locations, students could explore m

ore 

of w
hat A

labam
a has to offer and build m

eaningful connections. 



It has been a pleasure to serve on the Student R
etention C

ouncil and w
ork w

ith their staff. 

I’ve m
et so m

any people and college leaders I never w
ould have m

et otherw
ise. I learned a lot 

about A
labam

a, A
U

M
 students, and m

yself throughout this process. I’ve been inspired to travel 

m
ore and discover m

ore of A
labam

a’s treasures, and that w
ouldn’t have happened w

ithout SR
C

. 

I w
ant to thank A

U
M

 for selecting m
e to represent them

, M
ayor G

ordon Stone for being our 

biggest m
otivator, and the civic engagem

ent group, especially A
lexi B

olton, for being am
azing. 

If I could give one piece of advice to the next A
U

M
 representative, it w

ould be to soak in every 

m
om

ent and take notes. This opportunity is truly special. You’ll m
ake friends and connections 

w
ith people from

 all over A
labam

a. H
ave fun, don’t be afraid to m

ingle, and ask questions. 

 



Final R
eport Tem

plate  

R
eport on Your C

am
pus Presentations. Fill in approx. a paragraph for each prom

pt. Feel free to 
add any additional inform

ation. Please include a copy of your Pow
erPoint and any photos of you 

m
aking your presentations. 

 Introduction: 
M

y nam
e is A

shley, and I am
 a student at A

thens State U
niversity. I w

as interested in 
joining the Student R

etention C
ouncil because it felt like a m

eaningful w
ay to support both 

m
y university and the state I have alw

ays called hom
e. A

labam
a has alw

ays felt fam
iliar to 

m
e, but I w

anted the opportunity to better understand how
 w

e can encourage students to build 
their futures here rather than looking elsew

here. O
ne of the biggest things I learned this year 

is just how
 m

uch A
labam

a truly has to offer. I alw
ays knew

 there w
as m

ore here than people 
tend to recognize, but being part of the SR

C
 gave m

e a m
uch clearer picture of that. From

 the 
diversity of career opportunities to the range of events and even the natural biodiversity across 
the state, there is far m

ore available than m
ost students realize. That gap betw

een perception 
and reality stood out to m

e and becam
e a m

ain part of how
 I approached m

y presentations. 
 

Presentation O
verview

: 
I estim

ate that I reached approxim
ately 100 to 125 students through a com

bination of 
live and asynchronous presentations. I presented to incom

ing first sem
ester students through 

the Student Success C
enter, spoke w

ith m
em

bers of the SH
R

M
 Student C

hapter, and w
orked 

w
ith m

ultiple professors w
ho incorporated m

y presentation into their courses. B
ecause m

any 
students at A

thens State com
plete coursew

ork online and do not alw
ays m

eet live, I 
intentionally used recorded presentations to ensure I could still reach graduating and 
w

orkforce focused students w
ho m

ight not otherw
ise attend a live session. I chose these 

groups strategically to reach students at different stages. Incom
ing students are still form

ing 
their perspectives on career paths, w

hile SH
R

M
 m

em
bers represent one of the largest and 

m
ost engaged groups on cam

pus. The use of recorded presentations allow
ed m

e to connect 
w

ith students w
ho are closer to entering the w

orkforce and are actively thinking about the 
next steps of their lives.  

M
y presentations focused on A

labam
a’s w

orkforce, the range of available career 
paths, and the lifestyle elem

ents that influence long term
 decisions, such as entertainm

ent, 
com

m
unity, and overall quality of life. I also included interactive elem

ents to keep students 
engaged, such as a “This or That” activity designed to show

 that different lifestyles can exist 
w

ithin A
labam

a. To m
ake the presentation m

ore m
em

orable and reflective of cam
pus culture, 

our m
ascot, H

ebrew
 the B

ear, w
as incorporated throughout the slides. 

 
E

valuation 
I do believe m

y presentations w
ere effective. Students w

ere engaged, w
illing to 

participate, and open to discussion throughout the sessions. In one instance, the conversation 
extended w

ell beyond the scheduled tim
e because students w

ere actively contributing and 
asking questions. O

ne consistent them
e that cam

e up during discussions w
as concern about the 

im
pact of artificial intelligence on the w

orkforce. Students w
ere unsure how

 em
erging 

technologies m
ight affect job availability and long-term

 career stability w
ithin the state. W

hile I 



w
as able to acknow

ledge these concerns, it w
as an area w

here I felt I could have provided a 
m

ore developed response. If I w
ere to do this again, I w

ould prioritize scheduling m
ore tim

e for 
each session. There w

ere several m
om

ents w
here deeper conversations could have been 

explored further, especially around w
orkforce trends and future job security. 

 R
ecom

m
endations: 

B
ased on both m

y presentations and feedback from
 students, one of the m

ost significant 
challenges is a lack of visibility around opportunities. M

any students are sim
ply not aw

are of 
the range of careers available w

ithin A
labam

a, especially in sm
aller tow

ns and com
m

unities 
that often go overlooked. W

hen students cannot clearly see a path forw
ard, they are m

ore likely 
to look outside the state. Students also em

phasized the im
portance of feeling heard and 

included. A
labam

a is diverse in both its people and its opportunities, but that diversity is not 
alw

ays reflected in how
 opportunities are com

m
unicated. C

reating m
essaging that feels 

inclusive and representative can m
ake a m

eaningful difference in how
 students view

 their place 
w

ithin the state. 
 

C
om

m
unity leaders should focus on im

proving how
 opportunities are shared and w

ho 
they are shared w

ith. This includes highlighting career paths beyond m
ajor cities, building 

stronger connections betw
een local em

ployers and universities, and creating m
ore accessible 

entry points such as internships or m
entorship program

s. There should also be a stronger effort 
to support sm

aller businesses and em
erging industries alongside larger, w

ell-established 
organizations. W

hen students see grow
th and investm

ent happening at all levels, it reinforces 
the idea that they can build a future anyw

here w
ithin the state, not just in a few

 specific 
 C

onclusion: 
O

verall, this experience allow
ed m

e to learn far m
ore than I expected. It gave m

e a 
deeper understanding of the state, the challenges students face w

hen m
aking decisions about 

their future, and the role that aw
areness plays in those decisions. I w

as able to see firsthand how
 

perceptions of A
labam

a are form
ed and w

here those perceptions do not alw
ays m

atch our 
reality. W

hile I have alw
ays had a strong connection to A

labam
a, this experience gave m

e a 
new

 perspective on how
 I can contribute to its grow

th. It shifted m
y thinking from

 sim
ply 

appreciating w
hat the state offers to actively considering how

 I can be part of im
proving 

aw
areness and creating opportunities for others. 

I w
ould like to thank A

m
y G

arrison, C
atherine W

ehlburg, and Jordan Jones for their 
support and guidance throughout this process. Their leadership and involvem

ent m
ade this 

experience both possible and m
eaningful. I w

ould also like to thank everyone at the H
igher 

Education Partnership for all they do to support students across A
labam

a and for the w
ork they 

continue to do to create opportunities, strengthen connections, and invest in student success 
throughout the state. 
 



Final Report M
adison Booker- U

niversity of W
est Alabam

a 

H
ello everyone! M

y nam
e is M

adison Booker, and I am
 currently a sophom

ore at the 
U

niversity of W
est Alabam

a. I am
 m

ajoring in Early C
hildhood/ Elem

entary Education and 
w

ill start m
y pre-junior block next sem

ester! I w
as appointed to be on the Student 

Retention C
ouncil by m

y chancellor! I had heard of the Student Retention C
ouncil but w

as 
not entirely sure of everything they did! D

uring m
y tim

e here on the SRC
, I have personally 

learned of several am
azing outdoor recreation places that our w

onderful state has to offer.  

D
uring m

y on-cam
pus presentation, I reached a little over one hundred students. I 

presented to som
e of the G

reek life on our cam
pus, our cheer team

, SG
A, and our 

freshm
an forum

. I selected these groups of people because I knew
 there w

ere students 
from

 Alabam
a and from

 out of state, and I w
anted to educate them

 on our quality of life, 
cost of living, and our m

any career opportunities. I personally hit on the career 
opportunities the m

ost, since I am
 a part of the w

orkforce com
m

ittee w
ithin the SRC

.  

I believe m
y presentation w

as effective in a few
 w

ays. M
any people w

ere shocked to 
learn of our low

 cost of living and the m
any career opportunities w

e have in Alabam
a. 

Several people w
ho w

ere from
 Alabam

a like m
e, learned about the m

any outdoor festivals 
and concerts w

e have in our areas and outside of Livingston. If I could do this again, I w
ould 

probably have been m
ore specific for w

hat som
e of the areas around U

W
A have to offer for 

a lot of m
y topics, but I feel I hit on the high points.  

I w
ould focus on m

aking sure students know
 about our career fairs w

ell in advance 
and m

ake sure they are advertised w
ell! W

e do not have m
uch in Livingston, but I do think 

that our businesses do a great job at offering jobs and internships to our students/ 
graduates.  

I think our com
m

unity leaders should focus on prom
oting jobs that already exist 

here in Livingston and Sum
ter C

ounty. I feel that a lot of students m
ay not be entirely aw

are 
of all the opportunities that are available to them

 locally, so they look out of state. I think 
they could w

ork to better im
proving access to career opportunities and strengthen 

com
m

unication w
ith students. O

ffering m
ore internships and entry-level jobs w

ould be an 
aw

esom
e w

ay to recruit our graduates.  

I w
ant to personally thank Alexi for her hard w

ork and countless hours she spends 
on m

aking sure w
e had so m

any am
azing opportunities this year in M

ontgom
ery. I w

ant to 
thank M

r. G
ordon Stone for being an am

azing role m
odel to m

yself, and his selflessness 
tow

ards our higher education. This experience has been a once in a lifetim
e opportunity 

and I can’t thank M
r. Byron and D

r. J.J. W
edgew

orth enough for choosing m
e to represent 



the U
niversity of W

est Alabam
a on the SRC

. I w
ill forever be grateful for the friendships, 

lessons, and opportunities w
ithin our state capital as I continue m

y journey at U
W

A.  



K
C

 C
rusoe​

04/07/26 

“SR
C

 Final R
eport” 

I am
 K

C
 C

rusoe, a senior Political Science and Philosophy m
ajor at the U

niversity of South 
A

labam
a and a second sem

ester graduate student in the accelerated M
aster of Public 

A
dm

inistration program
. I chose to serve on the SR

C
 because m

y passion for public service and 
civic engagem

ent started early. In ninth grade, a lesson on local governm
ent sparked m

y interest 
in politics and advocacy, and from

 that m
om

ent I began to see the im
pact that inform

ed, engaged 
citizens can have on their com

m
unities. Since then, I have consistently advocated for m

y peers to 
stay in A

labam
a and invest their talents here. I realized that m

y passion for public service is 
deeply connected to the potential of this state, and there is no better place to serve than 
som

ew
here that still has so m

uch room
 to grow

 and im
prove. Through the SR

C
, I w

as able to 
m

erge the w
ork I w

as already doing in civic engagem
ent and student retention w

ith a larger, 
statew

ide effort. Serving as the C
ivic and Service D

irector, I w
as able to m

ake a direct im
pact as 

the first person to hold this role, and I truly enjoyed setting the tone for w
hat future com

m
ittees 

w
ill be able to accom

plish, especially because this w
ork is so im

portant and continues to grow
 in 

relevance. In m
y presentations, I reached a broad group of students prim

arily through 
organizations such as the Student G

overnm
ent A

ssociation, C
ollegiate 100, and the N

A
A

C
P on 

cam
pus at the U

niversity of South A
labam

a. These groups w
ere intentional choices because they 

are already rooted in leadership, service, and advocacy, w
hich aligns directly w

ith the m
ission of 

the SR
C

. A
ltogether, I engaged dozens of students across these spaces, m

any of w
hom

 are 
already thinking critically about their futures and their im

pact. W
hat m

ade m
y approach unique 

w
as that I did not just present inform

ation about staying in A
labam

a, I connected it to real 
opportunities and m

y ow
n lived experience. I also incorporated topics such as civic engagem

ent, 
w

orkforce developm
ent, and insights from

 m
y civic engagem

ent survey project, w
hich 

highlighted w
hat students need in order to feel confident about staying and building their careers 

here. 

O
verall, m

y presentations w
ere effective, as students w

ere engaged, asked thoughtful questions, 
and continued conversations even after the sessions ended. The m

ost consistent feedback I 
received w

as that m
any students feel A

labam
a is not the place for them

 because it seem
s stagnant 

and that grow
th is not happening fast enough. That feedback w

as im
portant because it revealed a 

real perception that m
ust be addressed. If I w

ere to do this again, I w
ould place m

ore em
phasis 

on providing clear, centralized resources that show
 students exactly w

hat opportunities exist 
w

ithin the state. I w
ould also incorporate m

ore interactive elem
ents so students can leave not just 

inform
ed, but w

ith a clearer personal plan for how
 they can succeed in A

labam
a. B

ased on m
y 

experience and the feedback from
 m

y peers, I recom
m

end that com
m

unity leaders create a 
centralized platform

 w
here students can easily access opportunities, resources, and pathw

ays to 
get involved. There also needs to be stronger collaboration betw

een organizations, along w
ith a 



greater w
illingness to m

entor and support younger professionals instead of view
ing them

 as 
com

petition. O
rganizations should be m

ore flexible, m
ore visible, and m

ore intentional about 
building relationships w

ith students early. If students can clearly see w
here they fit and feel 

supported in their grow
th, they are m

uch m
ore likely to stay and contribute. In conclusion, this 

experience has reinforced m
y belief that the w

ork of the SR
C

 is both necessary and im
pactful. 

The conversations w
e are having are real, and the concerns students are raising are valid, but 

they also present an opportunity for grow
th and change. I am

 grateful for the opportunity to 
serve, represent m

y peers, and contribute to this m
ission. I look forw

ard to continuing this w
ork 

in the years ahead and helping to create a stronger, m
ore connected system

 w
here students can 

directly engage w
ith legislators and see a clear future for them

selves here in A
labam

a. 



The SRC appreciates the support of Innovate Alabama  
and was named an Innovative Entity in 2023 - 2024.
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	The Student Retention Council, founded by the Higher Education Partnership in 2022, seeks to give Alabama’s college students a platform to voice their perspectives in relation to remaining in-state following their college graduation. Students serving on the SRC educate their peers about Alabama’s strengths and bring key observations about opportunities back to community leaders.
	Annual Impact Report
	Spring 2026
	WHAT WE’VE ACCOMPLISHED
	KEY FACTORS INFLUENCING POST-GRAD DECISIONS
	5,500
	Student conversations
	More Than
	In Spring 2026, the fourth cohort of the SRC is concluding their work. Previous cohorts explored student priorities around post-graduate destinations and developed ideas to emphasize Alabama’s opportunities. They delivered informational presentations to peer groups across the campuses, addressing the areas where they identified gaps in perception of Alabama’s key strengths. Cohort 4 continued on campus outreach and developed community projects that could be implemented to raise appeal to young professionals.
	CAREER OPPORTUNITIES
	QUALITY OF LIFE
	Student Retention Council Members Engaged

	COST OF LIVING

	30+
	Community Partners Reached
	Thanks to the SRC Presentation, I learned: “…Alabama has great job opportunities and a low cost of living.” “…The amount of diversity as well as the technological and business opportunities .” “….Alabama is growing economically, and is very culturally diverse.” “...There are many things to do in Alabama. I’ve always thought that there wasn’t much to do in Alabama- probably because I’m not from here, but I am interested!”
	-Audience Survey Responses
	BELONGING
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	Community Highlights
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	SRC Seasonal Event Guides.pdf
	SIDEWALK FILM FESTIVAL – BIRMINGHAM
	NATIONAL PEANUT FESTIVAL -DOTHAN
	SIDEWALK FILM FESTIVAL – BIRMINGHAM
	DO DAH DAY - BIRMINGHAM
	MINOR LEAGUE BASEBALL – BIRMINGHAM
	MARVEL CITY CARIBBEAN FOOD AND MUSIC FESTIVAL – BESSEMER
	SUMMER PATRIOTIC CONCERT - OXFORD


	ADP8D7A.tmp
	FALL SEMESTER EVENTS (AUGUST – NOVEMBER 2026)
	North Alabama
	● Panoply Arts Festival – Huntsville
	○ Nearby: University of Alabama in Huntsville, Alabama A&M University
	○ When: Late April (included for early semester awareness)
	○ What: Large arts festival with live music, vendors, and interactive exhibits.
	● Huntsville Oktoberfest – Huntsville
	○ Nearby: UAH, Alabama A&M
	○ When: October
	○ What: German-style festival with food, beer, and live entertainment.
	● Alabama Renaissance Faire – Florence
	○ Nearby: University of North Alabama
	○ When: October
	○ What: Themed Renaissance event with performances, vendors, and costumes.
	● North Alabama State Fair – Muscle Shoals
	○ Nearby: University of North Alabama
	○ When: September
	○ What: Regional fair with rides, food, and agricultural exhibits.
	Central Alabama
	● Sidewalk Film Festival – Birmingham
	○ Nearby: UAB, Samford University
	○ When: Late August
	○ What: Nationally recognized independent film festival.
	● Magic City Classic – Birmingham
	○ Nearby: UAB, Alabama State University, Alabama A&M University
	○ When: Late October
	○ What: Largest HBCU football game with major cultural events.
	● Kentuck Festival of the Arts – Tuscaloosa
	○ Nearby: University of Alabama
	○ When: October
	○ What: Top-ranked arts festival with artists, music, and food.
	● Birmingham Greek Festival – Birmingham
	○ Nearby: UAB, Samford
	○ When: October
	○ What: Cultural festival with Greek food, music, and dancing.
	● Pepper Place Farmers Market – Birmingham (weekly)
	○ Nearby: UAB, Samford
	○ When: Saturdays (year-round, peak fall season)
	○ What: Popular outdoor market with local vendors, food, and live music.
	South Alabama
	● National Shrimp Festival – Gulf Shores
	○ Nearby: University of South Alabama
	○ When: October (typically 2nd weekend)
	○ What: Major seafood festival with live music and vendors.
	● Greater Gulf State Fair – Mobile
	○ Nearby: University of South Alabama
	○ When: Late October–early November
	○ What: Large fair with rides, concerts, and exhibits.
	● Fairhope Film Festival – Fairhope
	○ Nearby: University of South Alabama
	○ When: November
	○ What: Film festival featuring independent films and panels.
	● National Peanut Festival – Dothan
	○ Nearby: Troy University
	○ When: November
	○ What: One of the largest agricultural festivals in the U.S.
	● Mobile Greek Festival – Mobile
	○ Nearby: University of South Alabama
	○ When: November
	○ What: Cultural food and heritage festival.

	SPRING SEMESTER EVENTS (JANUARY – APRIL 2027)
	North Alabama
	● Huntsville St. Patrick’s Day Parade – Huntsville
	○ Nearby: UAH, Alabama A&M
	○ When: March
	○ What: City parade with live entertainment and community events.
	● Concerts at The Orion Amphitheater – Huntsville
	○ Nearby: UAH, Alabama A&M
	○ When: Spring season kickoff
	○ What: Major touring artists and live performances.
	Central Alabama
	● Selma Bridge Crossing Jubilee – Selma
	○ Nearby: University of Alabama, Alabama State University
	○ When: March
	○ What: Historic civil rights commemoration with national significance.
	● Alabama Book Festival – Montgomery
	○ Nearby: Auburn University at Montgomery, Alabama State University
	○ When: April
	○ What: Statewide literary event with authors and speakers.
	● Do Dah Day – Birmingham
	○ Nearby: UAB, Samford
	○ When: April/May
	○ What: Community festival supporting animal charities with music and food.
	● Birmingham Restaurant Week – Birmingham
	○ Nearby: UAB, Samford
	○ When: January/February
	○ What: Citywide dining event featuring local restaurants.
	South Alabama
	● Mobile Mardi Gras – Mobile
	○ Nearby: University of South Alabama
	○ When: February
	○ What: Oldest Mardi Gras celebration in the U.S. with parades and balls.
	● Fairhope Arts & Crafts Festival – Fairhope
	○ Nearby: University of South Alabama
	○ When: March
	○ What: Nationally ranked outdoor arts festival.
	● Orange Beach Festival of Art – Orange Beach
	○ Nearby: University of South Alabama
	○ When: March
	○ What: Coastal arts festival with visual and performing arts.
	● Gulf Coast Hot Air Balloon Festival – Foley
	○ Nearby: University of South Alabama
	○ When: May (end of spring semester)
	○ What: Balloon launches, live music, and food vendors.

	SUMMER EVENTS (MAY – JULY 2027)
	North Alabama
	● W.C. Handy Music Festival – Florence/Muscle Shoals
	○ Nearby: University of North Alabama
	○ When: July
	○ What: One of the nation’s largest free music festivals celebrating blues heritage.
	Central Alabama
	● Secret Stages Music Festival – Birmingham
	○ Nearby: UAB, Samford
	○ When: July
	○ What: Multi-venue music festival featuring emerging artists.
	South Alabama
	● Hangout Music Festival – Gulf Shores
	○ Nearby: University of South Alabama
	○ When: May
	○ What: Major beach music festival attracting national artists.
	● Blue Angels Air Show – Gulf Coast (Pensacola/Orange Beach area)
	○ Nearby: University of South Alabama
	○ When: July
	○ What: Large-scale air show featuring the U.S. Navy Blue Angels.
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	SRC Pamphlet.pdf
	How well do you know Alabama? Answers
	1) T: It became a permanent seat of government in 1846.
	2) Northern Flicker: Also known as the Yellow-Hammer.
	3) T: Alabama was the first U.S. State to declare Christmas a legal holiday in 1836.
	4) 67 counties
	5) Some examples include Montgomery Whitewater, Little River Canyon National Preserve, and more!
	6) T: Alabama has among the top 25 most affordable places to live in the united states.
	GREAT JOB!!!

	RETAIN ALABAMA
	Alabama and its hidden treasures
	Retain Alabama is an initiative from the Alabama State legislature and the Alabama Innovation Corporation, designed to focus on in-state college and university students and encourage them to remain in Alabama to live and work upon or following graduation.
	There are so many opportunities not just for students, but for graduates to make their mark right here in Sweet Home Alabama!
	By: Tyreanna C.
	Student Retention Council
	AFFORDABILITY AND QUALITY

	How well do you know Alabama?
	1) T/F: The capital of Alabama is Montgomery.
	2) What is Alabama’s state bird?
	3) T/F: Alabama was the first U.S. State to declare Christmas a legal holiday in 1836.
	4) How many counties does Alabama have?
	5) What are some attractions that Alabama has?
	6) T/F: Alabama has among the top 25 most affordable places to live in the united states.
	*See answers on the back



	STUDENT RETENTION COUNCIL
	THE HIGHER EDUCATION PARTNERSHIP
	The Higher Education Partnership...
	communicates the value of higher education in bettering the lives of Alabamians.
	represent Alabama’s 14 public universities.
	hosts the SRC
	host the STARS program
	thrive on bringing together student leaders to advocate for solutions to key issues in the State.

	www.higheredpartners.org
	Out of 67 counties the Student Retention Council or SRC has picked representatives from public four-year institutions in the 14 counties to bring a student voice to the table and share about the work of Retain Alabama with you, our peers, and to represent your thoughts, opinions, and concerns to State and Community leaders.
	Follow the SRC On Instagram: @src.al
	AFFORDABILITY AND QUALITY


	SRC Pixel Playful Trivia Game Animated Quiz Presentation.pdf
	TRIVIA GAME
	HOW WELL DO YOU KNOW THE STATE OF ALABAMA?

	HOW TO PLAY
	MULTIPLE CHOICE
	TRUE OR FALSE
	CONTINUE

	TRUE OR FALSE
	THE CAPITAL OF ALABAMA IS MONTOGMERY.

	THE CAPITAL OF ALABAMA IS MONTOGMERY.
	It became a permanent seat of government in 1846.

	MULTIPLE CHOICE
	WHAT IS ALABAMA’S STATE BIRD?

	WHAT IS ALABAMA’S STATE BIRD?
	Also known as the Yellow-Hammer, it nests in woodland areas with dead trees or poles. Its nickname comes from a Huntsville cavalry unit who were called the “yellowhammer company” because of the “yellow bits of cloth on the sleeves, collars, and coattails of their new uniforms.”

	TRUE OR FALSE
	ALABAMA WAS THE FIRST U.S. STATE TO DECLARE CHRISTMAS A LEGAL HOLIDAY IN 1836.

	TRUE OR FALSE
	ALABAMA WAS THE FIRST U.S. STATE TO DECLARE CHRISTMAS A LEGAL HOLIDAY IN 1836.

	MULTIPLE CHOICE
	HOW MANY COUNTIES DOES ALABAMA HAVE?

	HOW MANY COUNTIES DOES ALABAMA HAVE?
	C.67

	THE HIGHER EDUCATION PARTNERSHIP
	THE HIGHER EDUCATION PARTNERSHIP
	WHY ALABAMA?
	MULTIPLE CHOICE
	QUALITY OF LIFE:
	WHAT ARE SOME ATTRACTIONS THAT ALABAMA HAS?

	A. MONTGOMERY WHITEWATER
	B. NATIONAL PEANUT FESTIVAL
	C.LITTLE RIVER CANYON NATIONAL PRESERVE
	D. THE CIVIL RIGHTS MEMORIAL CENTER
	BONUS!!!
	TRUE OR FALSE
	COST OF LIVING:
	ALABAMA HAS AMONG THE TOP 25 MOST AFFORDABLE PLACES TO LIVE IN THE UNITED STATES.

	TRUE OR FALSE
	COST OF LIVING:
	ALABAMA HAS AMONG THE TOP 25 MOST AFFORDABLE PLACES TO LIVE IN THE UNITED STATES.

	COST OF LIVING:
	CAREER OPPORTUNITIES
	CAREER OPPORTUNITIES:
	AUM JOB FINDING RESOURCES

	CIVIC ENGAGEMENT
	ALL IN ALABAMA
	OTHER RESOURCES
	BONUS
	ANSWER THE QUESTION
	WHAT DOES SRC STAND FOR?
	STUDENT RETENTION COUNCIL
	FOLLOW THE SRC ON INSTAGRAM: @SRC.AL
	THANK YOU
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